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ABSTRAK 

 

Dinda Puji Lestari. 201910325316. Pengaruh Citra Merek, Persepsi Harga dan E-

Word of Mouth Terhadap Keputusan Pembelian Produk Fashion Jiniso.id di 

Marketplace Shopee (Studi Kasus Pada Pengguna Aplikasi Shopee di Universitas 

Bhayangkara Jakarta Raya).  

Penelitian ini dilakukan untuk mengukur Pengaruh Citra Merek, Persepsi Harga, 

dan E-Word of Mouth Terhadap Keputusan Pembelian Produk Fashion Jiniso.id di 

Marketplace Shopee. Penelitian ini menggunakan pendekatan kuantitatif dengan 

penentuan sampel non-probability sampling metode purposive sampling dengan 

rumus slovin. Populasi dalam penelitian adalah mahasiswa Universitas 

Bhayangkara Jakarta Raya Fakultas Ekonomi dan Bisnis Program Studi 

Manajemen pengguna aplikasi Shopee. Adapun jumlah sampel yang digunakan 

dalam penelitian ini yaitu sebanyak 100 responden. Data dalam penelitian ini di 

analisis dengan uji asumsi klasik dan analisis regresi linier berganda untuk 

membuktikan hipotesis dalam penelitian ini dengan bantuan aplikasi SPSS versi 25. 

Hasil penelitian ini membuktikan bahwa (1) citra merek secara parsial berpengaruh 

signifikan terhadap keputusan pembelian produk fashion Jiniso.id di marketplace 

Shopee; (2) persepsi harga secara parsial tidak berpengaruh terhadap keputusan 

pembelian produk fashion Jiniso.id di marketplace Shopee; (3) e-word of mouth 

secara parsial berpengaruh terhadap keputusan pembelian produk fashion Jiniso.id 

di marketplace Shopee; (4) citra merek, persepsi harga dan e-word of mouth secara 

simultan berpengaruh terhadap keputusan pembelian produk fashion Jiniso.id di 

marketplace Shopee. 

 

Kata kunci: citra merek, persepsi harga, e-word of mouth, keputusan pembelian.
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ABSTRACT 

 

Dinda Puji Lestari. 201910325316. The Influence of Brand Image, Perceived 

Price and E-Word of Mouth on Purchase Decisions for Jiniso.id Fashion Products 

in the Shopee Marketplace (Case Study on Shopee Application Users at 

Bhayangkara University, Jakarta Raya). 

This research was conducted to measure the Influence of Brand Image, Perceived 

Price, and E-Word of Mouth on Purchase Decisions for Jiniso.id Fashion Products 

on the Shopee Marketplace. This study uses a quantitative approach to the 

determination of non-probability sampling purposive sampling method with the 

slovin formula. The population in this study were students at Bhayangkara Jakarta 

Raya University, Faculty of Economics and Business, Management Study Program, 

users of the Shopee application. The number of samples used in this study were 100 

respondents. The data in this study were analyzed using the classical assumption 

test and multiple linear regression analysis to prove the hypothesis in this study 

with the help of the SPSS version 25 application. The results of this study prove that 

(1) brand image partially has a significant effect on purchasing decisions for 

Jiniso.id fashion products on the Shopee marketplace; (2) price perception partially 

has no effect on purchasing decisions for Jiniso.id fashion products in the Shopee 

marketplace; (3) e-word of mouth partially influences the decision to purchase 

Jiniso.id fashion products in the Shopee marketplace; (4) brand image, price 

perception and e-word of mouth simultaneously influence the purchasing decision 

of Jiniso.id fashion products in the Shopee marketplace. 

 

Keywords: brand image, price perception, e-word of mouth, purchase decision. 
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