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ABSTRAK 

 
Aurra Sava Alvathena. 201910325332. Pengaruh Discount dan Hedonic 

Shopping Motivation Terhadap Impulse Buying Pada Pengguuna Aplikasi Shopee 

(Studi Kasus Mahasiswa Fakultas Ekonomi dan Bisnis Ubhara Jaya) 

 

Penelitian bertujuan untuk mengetahui pengaruh discount dan hedonic shopping 

motivation terhadap impulse buying pada pengguna aplikasi Shopee yang 

dilakukan Mahasiswa Fakultas Ekonomi dan Bisnis Ubhara Jaya. Penelitian ini 

menggunakan metode penelitian kuantitatif dengan teknik pengumpulan data 

digunakan adalah penyebaran kuesioner. Penelitian ini menggunakan 

tekniknonprobability sampling dengan metode purposive sampling. Jumlah 

sampel yang digunakan adalah 100 responden. Alat yang digunakan untuk 

pengujian data menggunakan Software SPSS 25. Hasil penelitian menunjukan 

bahwa (1) discount berpengaruh dan signifikan terhadap impulse buying; (2) 

hedonic shopping motivation tidak berpengaruh dan tidak signifikan terhadap 

impulse buying; (3) discount dan hedonic shopping motivation secara bersama- 

sama berpengaruh dan signifikan terhadap impulse buying. 

 

Kata Kunci : discount, hedonic shopping motivation, impulse buying 
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ABSTRACT 

 
Aurra Sava Alvathena. 201910325332. The Effect of Discount and Hedonic 

Shopping Motivation on Impulse Buying in Shopee Application Users (Case Study 

of Ubhara Jaya Faculty of Economics and Business Students) 

 

The study aims to determine the effect of discount and hedonic shopping 

motivation on impulse buying in Shopee application users by Ubhara Jaya 

Faculty of Economics and Business students. This study used a quantitative 

research method with data collection techniques used by distributing 

questionnaires. This study used a non-probability sampling technique with a 

purposive sampling method. The number of samples used is 100 respondents. The 

tool used for data testing uses SPSS 25 Software. The results show that (1) 

discounts have a significant and significant effect on impulse buying; (2) hedonic 

shopping motivation has no effect and is not significant on impulse buying; (3) 

discount and hedonic shopping motivation together have a significant and 

significant effect on impulse buying. 

 

Keywords: discount, hedonic shopping motivation, impulse buying 
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