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ABSTRAK 
Alfaro Muliel Mukti 201910325225. Skripsi ini berjudul Pengaruh Pengaruh 

Promosi, Brand Awareness dan Kepercayaan Konsumen Terhadap Minat Beli 

(Srudi Pada Cafe Walk the Talk Coffee Bekasi) 

 

Penelitian ini bertujuan untuk mengetahui pengaruh dari variabel bebas yaitu 

Promosi, Brand Awareness dan Kepercayaan Konsumen terhadap Minat Beli. 

Penelitian ini dilakukan di Café Walk the Talk Coffee Bekasi. Penelitian ini 

bertujuan untuk mengetahui apakah Pengaruh Promosi, Brand Awareness dan 

Kepercayaan Konsumen berpengaruh secara simultan dan parsial terhadapMinat 

Beli. Metode yang digunakan dalam penelitian ini adalah metode kuantitatif. 

Populasi pada penelitian ini yaitu seluruh warga di kota Bekasi dan sekitarnya. 

Penentuan jumlah sampel dalam penelitian ini menggunakan teknik purposive 

sampling dan dijadikan sampel sebanyak 96 orang.  

Data dianalisis menggunakan SPSS. 26 Metode analisis yang digunakan 

adalah uji validitas, uji reliabilitas, uji asumsi klasik, uji hipotesis t, uji hipotesis f, 

uji analisis linier berganda dan analisis koefisien determinasi. Hasil penelitian 

menunjukkan bahwa secara parsial promosi memiliki pengaruh terhadap minat beli, 

secara parsial brand awareness memiliki pengaruh terhadap minat beli, secara 

parsial kepercayaan konsumen memiliki pengaruh terhadap minat beli. Hasil uji f 

yaitu secara simultan promosi, brand awareness, kepercayaan konsumen 

berpengaruh terhadap minat beli pada Café Walk the Talk coffee di Bekasi. 

 

Kata Kunci : Promosi, Brand Awareness, Kepercayaan Konsumen, Minat Beli 
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ABSTRACT 

Alfaro Muliel Mukti 201910325225. This thesis is entitled The Effects of 

Promotion, Brand Awareness and Consumer Confidence on Purchase Intention 

(Srudi Pada Cafe Walk the Talk Coffee Bekasi) 

 

This study aims to determine the effect of the independent variables namely 

Promotion, Brand Awareness and Consumer Trust on Purchase Intention. This 

research was conducted at Café Walk the Talk Coffee Bekasi. This study aims to 

determine whether the Effect of Promotion, Brand Awareness and Consumer Trust 

simultaneously and partially influence Purchase Intention. The method used in this 

research is a quantitative method. The population in this study are all residents in 

the city of Bekasi and its surroundings. Determining the number of samples in this 

study using a purposive sampling technique and a sample of 96 people. 

Data were analyzed using SPSS. 26 The analytical methods used are validity test, 

reliability test, classic assumption test, hypothesis t test, hypothesis f test, multiple 

linear analysis test and analysis of the coefficient of determination. The results 

showed that partially promotion had an influence on purchase intention, partially 

brand awareness had an influence on purchase intention, partially consumer trust 

had an influence on purchase intention. The results of the f test are simultaneous 

promotions, brand awareness, consumer trust that influence buying interest at Café 

Walk the Talk coffee in Bekasi. 

 

Keywords: Promotion, Brand Awareness, Consumer Trust, Purchase Intention 
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