
REFERENSI 

Amalia, N. R., & Mawardani, M. (2022). Pengaruh Idol Kpop Sebagai Brand 

Ambassador, Brand Image, dan Brand Awareness Terhadap Keputusan 

Pembelian Mie Lemonilo. Jurnal Ilmiah Bidang Ilmu Ekonomi, 20(4), 403–

413. https://doi.org/http://dx.doi.org/10.26623/slsi.v20i4.6069 

Christian, R. M. (2022). Pengaruh Citra Merek, Harga Dan Brand Ambassador 

Terhadap Keputusan Pembelian Produk Sepatu Compass Pada Mahasiswa 

STIESIA Surabaya Sekolah Tinggi Ilmu Ekonomi Indonesia (STIESIA) 

Surabaya. Jurnal Ilmu Dan Riset Manajemen, 11(12). 

Dafitra, M. J., & Dianita, I. A. (2022). The Influence of Marshel Widyanto as Brand 

Ambassador of Ms Glow’s Brand Image. BIRCI-Journal, 5(3), 27370–27381. 

https://doi.org/https://doi.org/10.33258/birci.v5i3.6790 

Dewi, Ni. K., Komariah, N. S., & Suminar, R. (2021). Pengaruh Kualitas Pelayanan 

Pramusaji Penyandang Tunarungu Terhadap Kepuasan Konsumen Pada Deaf 

Cafe Finger Talk. Jurnal MEBIS (Manajemen Dan Bisnis), 6(2), 45–51. 

https://doi.org/10.33005/mebis.v6i2.223 

Geraldine, G., & Candraningrum, D. A. (2020). Pengaruh Kredibilitas Brand 

Ambassador Non-Celebrity Analisa Widyaningrum terhadap Keputusan 

Pembelian Hijabenka. Prologia, 4(1), 25–33. 

https://doi.org/10.24912/pr.v4i1.6422 

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep Teknik Dan Aplikasi 

Menggunakan Program SmartPLS 3.0 Untuk Penelitian Empiris. Badan 

Penerbit Universitas Diponegoro. 

Hair, J., Black, W., Babin, B., & Anderson, R. (2019). Multivariate Data Analysis. 

(8th ed.). Cengage Learning. 

Handayani, M., & Rianto, M. R. (2021). Pengaruh Financial Knowledge, 

Penggaruh citra.., Amalya Dwy Rachmatika, Fakultas Ekonomi dan Bisnis 2023



Pendapatan dan Social influence terhadap Minat Menggunakan Financial 

Technology pada Generasi Milenial Islam di Kota Bekasi. Jurnal Ilmial 

Ekonomi Islam, 7(3), 1858–1865. 

https://doi.org/http://dx.doi.org/10.29040/jiei.v7i3.3620 

Hermiyenti, S., & Wardi, Y. (2019). A Literature Review on The Influence of 

Promotion, Price and Brand Image to Purchase Decision. 64, 538–545. 

https://doi.org/10.2991/piceeba2-18.2019.34 

Ilmi, S., Pawenang, S., & Marwati, F. S. (2020). Pengaruh Choi Siwon Sebagai 

Brand Ambassador, Brand Image, dan Cita Rasa Terhadap Keputusan 

Pembelian Mie Sedaap Korean Spicy Chicken. Jurnal Ilmiah Edunomika, 

4(01), 103–113. https://doi.org/10.29040/jie.v4i01.822 

Indrasari, M. (2019). Pemasaran & Kepuasan Pelanggan. Surabaya: Unitomo 

Press. 

Indrianna Meutia, K., Hadita, & Widjarnarko, W. (2021). Dampak Brand Image 

dan Harga Terhadap Keputusan Pembelian Produk Miniso. Journal of 

Technopreneurship on Economics and Business Review, 02(02), 75–87. 

https://doi.org/https://doi.org/10.37195/jtebr.v2i2.68 

Isnurhadi, Z., & Widiyanti, I. (2021). The Effect of Brand Image, Brand 

Ambassador, and Product Quality on the Purchase Decision of Mustika Ratu 

Products (Study on Sriwijaya University Students). International Journal of 

Social Sciences, 4(1), 182–189. 

https://doi.org/https://doi.org/10.31295/ijss.v4n1.1657 The 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). in Pearson. 

Lailiya, N. (2020). Pengaruh Brand Ambassador Dan Kepercayaan Terhadap 

Keputusan Pembelian Di Tokopedia. IQTISHADequity Jurnal MANAJEMEN, 

2(2), 113–126. https://doi.org/10.51804/iej.v2i2.764 

M. Anang, F. (2019). Pemasaran Produk Dan Merek (Planning & Strategy). 

Pasuruan: CV. Penerbit Qiara Media. 

Penggaruh citra.., Amalya Dwy Rachmatika, Fakultas Ekonomi dan Bisnis 2023



Ningsih, S., & Pradanawati, L. (2021). The Influence Of Brand Image, Price And 

Promotion On Purchase Decision (Case Study on Gea Geo Store). Business 

and Accounting Research (IJEBAR) Peer Reviewed-International Journal, 

5(3), 1–12. https://jurnal.stie-aas.ac.id/index.php/IJEBAR 

Oktavia, E. B., Fatimah, F., & Puspitadewi, I. (2022). Pengaruh Harga, Brand 

Ambassador, Brand Image, Dan Kualitas Produk Terhadap Keputusan 

Pembelian Pada Produk Scarlett Whitening Indonesia Di Tokopedia. Jurnal 

Ekonomi Dan Bisnis GROWTH, 20(2), 361–375. 

https://doi.org/https://doi.org/10.36841/growth-journal.v20i2.2108 

Perdana, R. K., & Wardhani, N. I. K. (2021). Ketertarikan Konsumen Terhadap Lee 

Min Ho Sebagai Brand Ambassador Dan Citra Merek Lazada Terhadap 

Keputusan Pembelian. Maker: Jurnal Manajemen, 7(May), 56–63. 

https://doi.org/https://doi.org/10.37403/mjm.v0i0.278 

Putri Sabella, V., Agus Hermawan, & Titis Shinta Dhewi. (2022). The Influence of 

Brand Ambassador and Social Media Marketing on Purchase Intention 

Through Brand Image (Study on Consumers “ Sang Dewa Snack”). 

International Journal Of Humanities Education and Social Sciences (IJHESS), 

2(1), 120–128. https://doi.org/10.55227/ijhess.v2i1.217 

Ryan, R., & Johan, S. (2022). Impact of Influencer Endorsement, Brand 

Ambassador, Brand Image, and Brand Awareness on Purchase Decision (A 

Case Study of Erigo Brand). The 6th Internatioal Conference on Family 

Business and Entrepreneurship, 2020, 486–492. 

https://doi.org/http://dx.doi.org/10.33021/icfbe.v3i1.3811 

Setiawan, P., & Waloejo, H. D. (2019). Pengaruh Kualitas Produk, Harga Dan Citra 

Merek Tehadap Keputusan Pembelian Produk Nissin Biskuit (Studi Kasus 

Pada Nissin Cafe Emporium). Jurnal Ilmu Administrasi Bisnis, 8(4), 1–8. 

https://doi.org/https://doi.org/10.14710/jiab.2019.24866 

Sjukun, S., Supardin, L., & Taufik, Y. (2022). The Effect of Price and Promotion 

on Purchase Decision At Bakpia Kurnia Sari. PENANOMICS: International 

Penggaruh citra.., Amalya Dwy Rachmatika, Fakultas Ekonomi dan Bisnis 2023



Journal of Economics, 1(2), 223–230. 

https://doi.org/10.56107/penanomics.v1i2.31 

Soehardi, Wijayaningsih, R., Jumawan, Winarso, W., Nursal, F., & Fikri, A. (2021). 

Model Peningkatan Keputusan Konsumen Melalui Kualitas Produk, Harga 

dan Food Safety Umkm Ikan Asin Panimbangan Banten. Jurnal Ilmiah 

Manajemen Ubhara, 3(1), 156–169. 

http://repository.ubharajaya.ac.id/id/eprint/13464%0A 

Solihin, D., Ahyani, & Setiawan, R. (2021). The Influence Of Brand Image And 

Atmosphere Store On Purchase Decision For Samsung Brand Smartphone 

With Buying Intervention As Intervening Variables (Study on Samsung 

Experience Store Karawaci Customers). International Journal of Social 

Science and Business, 5(2), 262–270. 

https://doi.org/10.23887/ijssb.v5i2.30847 

Sugiyono. (2019). Metodologi Penelitian Manajemen. Bandung: ALFABETA. 

Sujarweni, V. W. (2018). Metodologi Penelitian Bisnis dan Ekonomi Pendekatan 

Kuantitatif. Yogyakarta: PUSTAKABARUPRESS. 

Wardani, A. A. K., & Istiyanto, B. (2022). Peran Brand Ambassador, Brand Image, 

Dan Harga Terhadap Minat Beli Konsumen (Studi Kasus Co-Branding 

SAMSUNG X BTS). Edunomika, 06(1), 551–557. 

 

 

 

 

 

 

 

Penggaruh citra.., Amalya Dwy Rachmatika, Fakultas Ekonomi dan Bisnis 2023




