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ABSTRAK 

 

Cesia Azaiya Solissa. 201910325287.  Analisis Promosi dan Harga terhadap 

Keputusan Pembelian Mixue melalui Brand Image (Studi Kasus Terhadap 

Mahasiswa Universitas Bhayangkara Jakarta Raya)  

Penelitian ini bertujuan untuk mengukur Pengaruh Promosi dan Harga terhadap 

Keputusan Pembelian Mixue melalui Brand Image pada Mahasiswa Universitas 

Bhayangkara Jakarta Raya . Teknik pengambilan sampel yang dilakukan pada 

penelitian ini berdasarkan rumus Hair dengan menggunakan purposive 

sampling. Teknik pengumpulan data dalam penelitian ini melalui penyebaran 

kuesioner dengan 108 responden. Hasil penelitian ini menunjukkan  bahwa 

Promosi berpengaruh signifikan terhadap Brand Image dan Keputusan 

Pembelian Mixue. Sedangkan Harga berpengaruh signifikan terhadap Brand 

Image dan Keputusan Pembelian Mixue, serta Brand Image berpengaruh 

signifikan terhadap Keputusan Pembelian Mixue pada Mahasiswa Universitas 

Bhayangkara Jakarta Raya .  

 

Kata Kunci: Promosi, Harga, Brand Image, Keputusan Pembelian 
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ABSTRACT 

Cesia Azaiya Solissa. 201910325287. Promotion and Price Analysis on Mixue 

Purchasing Decisions through Brand Image (Case Study of Bhayangkara 

Jakarta Raya University Students) 

This study aims to measure the effect of promotion and price on mixue 

purchasing decisions through brand image for students at Bhayangkara 

University, Jakarta Raya. The sampling technique used in this study was based 

on the Hair formula using purposive sampling. The data collection tool in this 

study used a questionnaire with 108 respondents. The results of this study 

indicate that Promotion has a significant effect on Brand Image and Mixue 

Purchase Decisions. Meanwhile, price has a significant effect on Brand Image 

and Mixue Purchasing Decisions, and Brand Image has a significant effect on 

Mixue Purchase Decisions at Bhayangkara University Jakarta Raya Students. 

 

Keywords: Promotion, Price, Brand Image, Purchase Decision 
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