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ABSTRAK 

 Putri Regita Sari (201910325082). Pengaruh Social Media Marketing, 

Brand Ambassador, Dan Bundling Product, Terhadap Keputusan Pembelian Pada 

Produk MS GLOW Di Bekasi Utara. Penelitian ini bertujuan untuk mengetahui 

pengaruh dari Social merdia marketing, Brand ambassador dan Bundling product 

terhadap Keputusan Pembelian produk MS Glow di Bekasi Utara. Penelitian ini 

menggunakan metode Deskriptif Kuantitatif. Adapun cara pengumpulan data 

dengan menggunakan kuesioner yang disebar kepada responden yang memenuhi 

kriteria. Sampel yang digunakan dalam penelitian ini sebanyak 112 responden 

dengan metode Non Probability Sampling serta menggunakan teknik purposive 

sampling. Untuk analisis data menggunakan Teknik analisis regresi linear berganda 

dan diuji menggunakan program SPSS versi 26. Hasil penelitian menunjukan 

bahwa variabel independen Social Media Marketing, Brand Ambassador, dan 

Bundling Product secara simultan memiliki pengaruh positif dan signifikan 

terhadap variabel dependen Keputusan Pembelian, variabel Social Media 

Marketing secara parsial memiliki pengaruh positif dan signifikan terhadap variabel 

Keputusan Pembelian, variabel Brand Ambassador secara parsial memiliki 

pengaruh positif dan signifikan terhadap variabel Keputusan Pembelian, dan 

variabel Bundling Product secara parsial memiliki pengaruh positif dan signifikan 

terhadap variabel Keputusan Pembelian. 

 

Kata Kunci : Social Media Marketing, Brand Ambassador, Bundling Product, 

Keputusan Pembelian 
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ABSTRACT 

 Putri Regita Sari (201910325082). The Influence of Social Media 

Marketing, Brand Ambassadors, And Product Bundling, On Purchase Decisions Of 

MS GLOW Products In North Bekasi. This study aims to determine the effect of 

social media marketing, brand ambassadors and product bundling on purchasing 

decisions for MS Glow products in North Bekasi. This study uses a Quantitative 

Descriptive method. As for how to collect data by using questionnaires distributed 

to respondents who meet the criteria. The sample used in this study was 112 

respondents using the Non Probability Sampling method and using a purposive 

sampling technique. For data analysis using multiple linear regression analysis 

techniques and tested using the SPSS version 26 program. The results showed that 

the independent variables Social Media Marketing, Brand Ambassador, and 

Product Bundling simultaneously had a positive and significant effect on the 

dependent variable Purchase Decision, Social Media Marketing variable partially 

had a positive and significant influence on the Purchase Decision variable, Brand 

Ambassador variable partially has a positive and significant effect on the Purchase 

Decision variable, and the Product Bundling variable partially has a positive and 

significant effect on the Purchase Decision variable. 

 

Keywords: Social Media Marketing, Brand Ambassador, Product Bundling, 

Purchase Decision 
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