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ABSTRAK 

 

Putri Tania Retnowati, 201710325092, Pengaruh Harga, Kualitas 

Produk, Dan Promosi Terhadap Keputusan Pembelian Pakaian Thrift Pada Grosir 

Modis Di Instagram. Penelitian ini bertujuan untuk mengetahui seberapa besar 

Pengaruh Harga, Kualitas Produk, Dan Promosi Terhadap Keputusan Pembelian 

Pakaian Thrift Pada Grosir Modis Di Instagram. 

Populasi dalam penelitian ini adalah 69,1ribu followers instagram grosir 

modis dan pengambilan sampelnya menggunakan teknik purposive sampling 

dengan rumus slovin yang menghasilkan 100 responden yang sesuai dengan 

kriteria. Teknik pengumpulan data melalui penyebaran kueisioner dengan 

memberikan pernyataan kemudian dijawab oleh responden. 

Data yang memenuhi syarat validitas dan realibilitas selanjutnya diuji 

dengan analisis regresi berganda yang menghasilkan persamaan Y = - 1.656 + 

0,131 X1 + 0,503 X2 + 0,369 X3. Berdasarkan hasil pengujian hipotesis 

menggunakan uji T memperoleh hasil variabel persepsi harga berpengaruh positif 

dan signifikan terhadap keputusan pembelian, kualitas produk berpengaruh positif 

dan signifikan terhadap keputusan pembelian, dan promosi berpengaruh positif 

dan signifikan terhadap keputusan pembelian. Sedangkan berdasarkan hasil uji F 

dapat disimpulkan bahwa persepsi harga, kualitas produk dan promosi memiliki 

pengaruh secara simultan terhadap keputusan pembelian pakaian thrift pada grosir 

modis di Instagram. 

Kata Kunci : Persepsi Harga, Kualitas Produk, Keputusan Pembelian. 
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ABSTRACT 

 

Putri Tania Retnowati, 201710325092, The Effect of Price, Product 

Quality, and Promotion on Purchasing Decisions of Thrift Clothing at Fashionable 

Wholesalers on Instagram. This study aims to determine how much influence 

price, product quality, and promotion have on purchasing decisions for thrift 

clothing at fashionable wholesalers on Instagram. 

The population in this study was 69.1 thousand fashionable wholesale 

Instagram followers and the sample was taken using a purposive sampling 

technique with the slovin formula which produced 100 respondents who met the 

criteria. Data collection techniques through distributing questionnaires by giving 

statements and then being answered by respondents. Data that met the validity and 

reliability requirements were then tested using multiple regression analysis which 

produced the equation Y = - 1.656 + 0.131 X1 + 0.503 X2 + 0.369 X3. Based on 

the results of testing the hypothesis using the T test, the results of the variable 

perception of price have a positive and significant effect on purchasing decisions, 

product quality has a positive and significant effect on purchasing decisions, and 

promotion has a positive and significant effect on purchasing decisions. 

Meanwhile, based on the results of the F test, it can be concluded that perceptions 

of price, product quality and promotion have a simultaneous influence on 

purchasing decisions for thrift clothing at fashionable wholesalers on Instagram. 

Keywords: Perceived Price, Product Quality, Purchase Decision. 
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