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ABSTRAK 

 Rana Adilah, 201910325038. Pengaruh Electronic Word Of Mouth, Harga 

dan Kualitas Produk terhadap Keputusan Pembelian Produk Serum Hanasui (Studi 

Pada Mahasiswa Universitas Bhayangkara Jakarta Raya) 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Electronic Word Of 

Mouth (X1), Harga (X2) dan Kualitas Produk (X3) terhadap Keputusan Pembelian 

(Y) Produk Serum Hanasui Pada Mahasiswa Universitas Bhayangkara Jakarta 

Raya. Jenis penelitian yang digunakan adalah kuantitatif dengan metode non-

probability sampling dengan Teknik purposive sampling. Populasi dalam penelitian 

ini adalah Mahasiswa S1 Fakultas Ekonomi dan Bisnis prodi Manajemen 

Universitas Bhayangkara Jakarta Raya TA Ganjil 2022. Sampel dalam penelitian 

ini berjumlah 95 responden yang diperoleh dengan penyebaran kuesioner melalui 

Google Form. Analisis data menggunakan analisis linear berganda dengan bantuan 

SPSS versi 25. Dari hasil pengolahan data yang dilakukan, hasil penelitian ini 

menunjukkan bahwa variabel Electronic Word Of Mouth berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian, variabel Harga berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian, dan variabel Kualitas Produk 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian. Kemudian 

bahwa terdapat pengaruh antara variabel Electronic Word Of Mouth, Harga dan 

Kualitas Produk yang secara simultan terhadap Keputusan Pembelian. 

 

Kata Kunci: Electronic Word Of Mouth, Harga, Kualitas Produk, Keputusan 

Pembelian. 
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ABSTRACT 

Rana Adilah, 201910325038. The Influence of Electronic Word Of Mouth, 

Price and Product Quality on Purchase Decisions of Hanasui Serum Products 

(Study on Bhayangkara University Students, Jakarta Raya) 

 This study aims to determine the effect of Electronic Word Of Mouth (X1), 

Price (X2) and Product Quality (X3) on Purchase Decision (Y) Hanasui Serum 

Products in Bhayangkara University Jakarta Raya Students. The type of research 

used is quantitative with a non-probability sampling method with a purposive 

sampling technique. The population in this study were undergraduate students at 

the Faculty of Economics and Business, Management study program, Bhayangkara 

University, Jakarta Raya, Odd Year 2022. The sample in this study consisted of 95 

respondents who were obtained by distributing questionnaires via Google Form. 

Data analysis used multiple linear analysis with the help of SPSS version 25. From 

the results of data processing carried out, the results of this study indicate that the 

Electronic Word Of Mouth variable has a positive and significant effect on 

Purchase Decisions, the Price variable has a positive and significant effect on 

Purchase Decisions, and the Quality variable Products have a positive and 

significant effect on purchasing decisions. Then that there is an influence between 

the variables Electronic Word Of Mouth, Price and Product Quality simultaneously 

on Purchasing Decisions. 

 

Keywords: Electronic Word Of Mouth, Price, Product Quality, Purchase Decision. 
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