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ABSTRAK 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh celebrity 

endorsement, online customer review, dan kualitas produk terhadap keputusan 

pembelian makanan penutup Bittersweet by Najla di Kota Bekasi. Metode yang 

digunakan adalah metode kuantitatif dengan populasi penelitian terdiri dari seluruh 

konsumen yang pernah membeli dessert box Bittersweet by Najla di Kota Bekasi 

yang memiliki kriteria berdomisili di Kota Bekasi dan berusia diatas 18 < 40 tahun. 

Populasi dalam penelitian ini tidak diketahui dan dalam pengambilan sampel 

menggunakan teknik non-probability sampling, metode yang digunakan adalah 

convenience sampling. rumus yang dibutuhkan untuk mendapatkan jumlah sampel 

menggunakan rumus Hair, dan diperoleh sampel sebanyak 120 responden. 

Sedangkan metode analisis data adalah Analisis Regresi Linier Berganda, Uji 

Parsial (Uji-t), Uji Simultan (Uji F), dan Uji Koefisien Determinasi (R2). Hasil 

penelitian menunjukkan bahwa celebrity endorsement dan kualitas produk 

berpengaruh signifikan dan positif terhadap keputusan pembelian dessert box 

Bittersweet by Najla, sedangkan customer review online tidak berpengaruh 

signifikan terhadap keputusan pembelian dessert box Bittersweet by Najla di Kota 

Bekasi. Selanjutnya, secara simultan celebrity endorsement, online customer 

review, dan kualitas produk berpengaruh signifikan terhadap keputusan pembelian 

makanan penutup Bittersweet by Najla di Kota Bekasi. Kemudian koefisien 

determinasi menunjukkan pengaruh celebrity endorsement, online customer 

review, dan kualitas produk terhadap variabel keputusan pembelian sebesar 23,1%.  

 

Kata Kunci : celebrity endorsement, online customer review, kualitas produk, 

keputusan pembelian 
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ABSTRACT 

 

The purpose of this study was to determine the effect of celebrity endorsements, 

online customer reviews, and product quality on purchasing decisions for the 

Bittersweet by Najla dessert box in Bekasi City. The method used is a quantitative 

method with the study population consisting of all consumers who have bought the 

Bittersweet by Najla dessert box in Bekasi City who have the criteria of domiciled 

in Bekasi City and are over 18 < 40 years old. The population in this study is 

unknown and in obtaining the sample using non-probability sampling technique, 

the method used is convenience sampling. the formula needed to get the number of 

samples using the Hair formula, and obtained a sample of 120 respondents. While 

the method of data analysis is Multiple Linear Regression Analysis, Partial Test (t-

test), Simultaneous Test (F-Test), and Coefficient of Determination Test (R2). The 

results showed that celebrity endorsement and product quality had a significant and 

positive effect on the decision to purchase the Bittersweet by Najla dessert box, 

while online customer reviews did not significantly influence the purchase decision 

for the Bittersweet by Najla dessert box in Bekasi City. Furthermore, 

simultaneously celebrity endorsements, online customer reviews, and product 

quality significantly influence the decision to purchase the Bittersweet by Najla 

dessert box in Bekasi City. Then, the coefficient of determination shows that the 

effect of celebrity endorsement, online customer reviews, and product quality on 

the purchasing decision variable is 23.1%.  

 

Keywords : celebrity endorsement, online customer review, product quality, 

purchasing decisions
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