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ABSTRAK 

 

Nabillah Deriefca Rahmawati, 201910325025. Pengaruh Flash Sale, Live 

Shopping, dan Electronic Word of Mouth Terhadap Keputusan Pembelian pada 

Brand Skintific di Shopee (Studi Kasus Mahasiswa Universitas Bhayangkara 

Jakarta Raya). 

 

Peneltian ini digunakan untuk mengukur pengaruh flash sale, live shopping, dan 

electronic word of mouth terhadap keputusan pembelian pada brand Skintific di 

Shopee. Penelitian ini merupakan penelitian kuantitatif dimana objek yang 

digunakan mahasiswa Universitas Bhayangkara Jakarta Raya. Penelitian ini 

menggunakan teknik nonprobability sampling dengan metode purposive 

sampling. Adapun jumlah sampel yang digunakan dalam penelitian ini adalah 95 

responden. Pengolahan data serta pengujian hipotesis menggunakan Software 

SPSS 26. Hasil penelitian menunjukkan bahwa Flash Sale (X1) secara parsial 

berpengaruh terhadap Keputusan Pembelian (Y). Live Shopping (X2) secara 

parsial berpengaruh terhadap Keputusan Pembelian (Y). Electronic Word of 

Mouth (X3) secara parsial tidak berpengaruh terhadap Keputusan Pembelian (Y). 

Hasil uji simultan menunjukkan bahwa Flash Sale (X1), Live Shopping (X2), dan 

Electronic Word of Mouth (X3) secara simultan berpengaruh terhadap Keputusan 

Pembelian (Y).  

 

 

 

Kata kunci: flash sale, live shopping, electronic word of mouth, dan keputusan 

pembelian.  
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ABSTRACT 

 

Nabillah Deriefca Rahmawati, 201910325025. The Influence of Flash Sale, Live 

Shopping, and Electronic Word of Mouth on Purchasing Decisions on Skintific 

Brands at Shopee (Case Study of University of Bhayangkara Jakarta Raya 

Students). 

 

This research is used to measure the influence of flash sales, live shopping, and 

electronic word of mouth on purchasing decisions for the Skintific brand at 

Shopee. This research is a quantitative research where the object used is 

Bhayangkara University Jakarta Raya students. This research uses 

nonprobability sampling technique with purposive sampling method. The number 

of samples used in this study were 95 respondents. Data processing and 

hypothesis testing using SPSS 26 software. The results showed that Flash Sale 

(X1) partially affected Purchase Decision (Y). Live Shopping (X2) partially 

influences Purchase Decision (Y). Electronic Word of Mouth (X3) partially has no 

effect on Purchase Decision (Y). Simultaneous test results show that Flash Sale 

(X1), Live Shopping (X2), and Electronic Word of Mouth (X3) simultaneously 

affect Purchase Decision (Y). 

 

 

 

Keywords: flash sale, live shopping, electronic word of mouth, and purchasing 

decisions. 
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