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ABSTRAK 

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh electronic word of 

mouth, citra merek dan promosi terhadap keputusan pembelian skincare Somethinc 

di kecamatan bekasi timur. Penelitian ini menggunakan metode kuantitatif dengan 

menggunakan teknik purposive sampling. Jumlah sampel dalam penelitian ini 

adalah sebanyak 100 responden dan teknik pengumpulan data menggunakan 

kuesioner. Pengolahan data yang dilakukan menggunakan software SPSS versi 25. 

Berdasarkan hasil penelitian ini dapat disimpulkan bahwa : ada pengaruh positif 

antara electronic word of mouth terhadap keputusan pembelian produk skincare 

somethinc ada pengaruh positif citra merek terhadap keputusan pembelian produk 

skincare somethinc, ada pengaruh positif promosi terhadap keputusan pembelian 

produk skincare somethinc, ada pengaruh electronic word of mouth, citra merek 

dan promosi terhadap keputusan pembelian produk skincare somethinc, 

mempunyai pengaruh sebesar 92% sedangkan sisanya 8% dipengaruhi oleh 

variabel lain yang tidak dimasukan dipenelitian ini. 

Kata kunci : electronic word of mouth, citra merek, promosi, keputusan   

pembelian 
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ABSTRACT 

The purpose of this study was to determine the effect of electronic word of mouth, 

brand image and promotion on purchasing decisions for Somethinc skincare in East 

Bekasi sub-district. This study uses quantitative methods using purposive sampling 

techniques. The number of samples in this study were 100 respondents and the data 

collection technique used a questionnaire. Based on the results of this study it can 

be concluded that: there is a positive influence between electronic word of mouth 

on purchasing decisions for somethinc skincare products, there is a positive 

influence on brand image on purchasing decisions for somethinc skincare products, 

there is a positive influence on promotion on purchasing decisions for somethinc 

skincare products, there is an influence of electronic word of mouth, brand image 

and promotion on purchasing decisions for somethinc skincare products, has an 

influence of 92% while the remaining 8% is influenced by other variables not 

included in this study. 

Keywords : electronic word of mouth, brand image, promotion, purchasing 

decisions 
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