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ABSTRAK 

 

Ayu Fitri Andini 201910325195 Pengaruh Content Marketing dan Electronic 

Word Of Mouth terhadap Keputusan Pembelian melalui Minat Beli (Studi kasus 

pada konsumen mixue dibekasi) 

Penelitian ini bertujuan untuk menguji pengaruh Content Marketing dan Electronic 

Word Of Mouth (variabel independen) terhadap Keputusan Pembelian (variabel 

dependen) dan Minat Beli (variabel intervening). Jenis penelitian ini adalah 

kuantitatif dengan menggunakan kuesioner melalui google form. pengambilan 

sampel menggunakan accidental sampling sehingga ditetapkan jumlah sampel 200 

responden. Teknik analisis yang digunakan dalam penelitian ini menggunakan 

analisis SEM dengan  program SmartPLS versi 4.0. Hasil penelitian menunjukkan 

bahwa Content Marketing dan Electronic Word Of Mouth berpengaruh positif dan 

signifikan terhadap minat beli, content marketing dan electronic word of mouth 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian, Minat Beli 

berpengaruh positif dan signifikan terhadap keputusan pembelian, Minat Beli 

memediasi Content Marketing dan Electronic Word Of Mouth terhadap Keputusan 

Pembelian pada konsumen mixue dibekasi. 

 

Kata Kunci : content marketing, electronic word of mouth, keputusan pembelian 

dan minat beli. 
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ABSTRACK 

 

Ayu Fitri Andini 201910325195 The Influence of Content Marketing and 

Electronic Word Of Mouth on Purchasing Decisions through Purchase Intention 

(Case study on Bekasi mixue consumers) 

This study aims to examine the effect of Content Marketing and Electronic Word Of 

Mouth (independent variable) on Purchase Decision (dependent variable) and 

Purchase Intention (intervening variable). This type of research is quantitative by 

using a questionnaire via google form. sampling using accidental sampling so that 

a sample size of 200 respondents was determined. The analysis technique used in 

this study uses SEM analysis with the SmartPLS version 4.0 program. The results 

showed that Content Marketing and Electronic Word of Mouth had a positive and 

significant effect on purchase intention, content marketing and electronic word of 

mouth had a positive and significant effect on Purchase Decisions, Purchase 

Intention had a positive and significant effect on purchase decisions, Purchase 

Intention mediated Content Marketing and Electronic Word Of Mouth on 

Purchasing Decisions on Bekasi Mixue consumers. 

Keywords: content marketing, electronic word of mouth, purchase decision and 

purchase intention. 
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