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ABSTRAK 

 

 Miranda Laditya Magdalena. 201510325179. Pengaruh Sponsorship dan 

Customer Engagement Program dalam Meningkatkan Brand Awareness (Studi 

Kasus Nike sebagai Official Sport Apparel Timnas Indonesia). 

Penelitian ini bertujuan untuk mengetahui apakah ada pengaruh positif dan 

signifikan antara variabel Sponsorship dan Customer Engagement Program pada 

Brand Awareness Nike sebagai Official Sport Apparel dari Timnas Indonesia.  

Penelitian ini menggunakan jenis metode penelitian kuantitatif, Populasi 

yang peneliti pilih adalah Garuda Fans yang tersebar di seluruh Indonesia, dan 

Sampel yang diambil peneliti adalah Garuda Fans yang memiliki kriteria 

diantaranya adalah sebagai pengguna produk Nike, dan pernah menghadiri 

pertandingan Timnas Indonesia yang berlangsung di Indonesia. 

Hasil penelitian menunjukkan bahwa, variabel Sponsorship tidak 

berpengaruh positif dan signifikan terhadap peningkatan variabel Brand 

Awareness, hal tersebut terjadi mengingat pada saat ini Nike hanya menjadi 

sponsorship dalam bentuk produk terhadap Timnas Indonesia. Variabel Customer 

Engagement Program berpengaruh positif dan signifikan terhadap peningkatan 

variabel Brand Awareness. Variabel Customer Engagement Program bersama 

variabel Sponsorship berpengaruh positif dan signifikan secara simultan terhadap 

variabel Brand Awareness, hal ini membuktikan bahwa dengan dilaksanakannya 

Customer Engagement Program akan membantu Nike meningkatkan Brand 

Awarenessnya melalui Timnas Indonesia. 

 

Kata Kunci: Sponsorship, Customer Engagement Program, Brand Awareness, 

Sport Apparel. 
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ABSTRACT 

 

 Miranda Laditya Magdalena. 201510325179. The Effect of Sponsorship 

and Customer Engagement Programs in Increasing Brand Awareness (Nike Case 

Study as Official Sport Apparel of the Indonesian National Team). 

This study aims to determine whether there is a positive and significant 

influence between the variable Sponsorship and Customer Engagement Program 

on Nike Brand Awareness as the Official Sport Apparel of the Indonesian National 

Team. 

This research uses quantitative research methods, the population that the 

researchers chose was Garuda Fans spread throughout Indonesia, and the sample 

taken by researchers was Garuda Fans who had criteria including being a user of 

Nike products, and having attended an Indonesian National Team match that took 

place in Indonesia. 

The results showed that, the Sponsorship variable did not have a positive 

and significant effect on the increase in the Brand Awareness variable, this 

happened considering that at this time Nike was only a sponsorship in the form of 

products to the Indonesian National Team. The Customer Engagement Program 

variable has a positive and significant effect on the increase in the Brand 

Awareness variable. The Customer Engagement Program variable along with the 

Sponsorship variable has a positive and significant effect simultaneously on the 

Brand Awareness variable, this proves that the implementation of the Customer 

Engagement Program will help Nike improve its Brand Awareness through the 

Indonesian National Team. 

 

Keywords: Sponsorship, Customer Engagement Program, Brand Awareness, Sport 

Apparel. 
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