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ABSTRAK 

 

Muhammad Raihan. 201810515035. Perbedaan Impulsive Buying Pada 

Online Shopping Mahasiswa Ditinjau Dari Jenis Kelamin. Penelitian ini dilakukan 

untuk menguji perbedaan impulsive buying pada online shopping  antara mahasiswa 

laki-laki dan perempuan. Tujuan dilakukannya penelitian ini apakah ada perbedaan 

perilaku impulsive buying  pada online shopping mahasiswa ditinjau dari dari jenis 

kelamin. Subjek dari penelitian ini berjumlah 120 orang dengan rincian 60 laki-laki 

dan 60 perempuan dengan rentang usia 18-30 tahun dengan  Teknik pengambilan 

sampel quota sampling  merupakan  pengambilan sampel yang bertujuan 

mengambil sampel sebanyak mungkin yang mampu merefleksikan ciri populasi. 

Hasil uji hipotesis menggunakan independent sample T-test Levene’s Test for 

Equality of Variances dengan hasil signifikansi 0,985 > 0,05 menunjukan bahwa 

tidak ada perbedaan yang signifikan antara impulsive buying pada online shopping 

mahasiswa ditinjau dari jenis kelamin. 

 

 

Kata kunci: Impulsive buying, online shopping, jenis kelamin. 
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ABSTRACT 

Muhammad Raihan. 201810515035. Impulsive Buying Differences in 

Student Online Shopping in terms of Gender. This research was conducted to 

examine differences in impulsive buying in online shopping between male and 

female students. The purpose of this research is whether there are differences in 

impulsive buying behavior in online shopping students in terms of gender. The 

subjects of this study amounted to 120 people with details of 59 men and 61 women 

with an age range of 18-30 years. The sampling technique of quota sampling is 

sampling that aims to take as many samples as possible that are able to reflect the 

characteristics of the population. The results of hypothesis testing using the 

independent sample T-test Levene's Test for Equality of Variances with a 

significance result of 0.982 > 0.05 show that there is no significant difference 

between impulsive buying in student online shopping in terms of gender. 
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