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ABSTRAK

Rahmawati Dewi. 201910515076. Hubungan Antara Celebrity Worship
dengan Impulsive Buying Pembelian Merchandise Pada Penggemar K-pop di
Kota Bekasi

Penelitian ini bertujuan untuk mengetahui secara empiris hubungan antara
celebrity worship dengan impulsive buying (Studi Korelasional tentang
Hubungan Antara Celebrity Worship dengan Impulsive Buying Pembelian
Merchandise Pada Penggemar K-pop di Kota Bekasi).

Penelitian 1in1 merupakan sebuah studi yang menelit1 tentang hubungan
antara celebrity worship dengan impulsive buying. Penelitian 11 bertujuan
untuk mengetahui seberapa kuat hubungan celebrity worship dengan impulsive
buying pembelian merchandise pada penggemar K-pop di Kota Bekasi. Jumlah
sampel pada penelitian 11 sebanyak 122 responden. Metode yang digunakan
dalam penelitian 1n1 adalah metode kuantitatif dengan teknik analisis korelasi.
Hasil penelitian in1 menunjukkan adanya hubungan positif antara celebrity
worship dengan impulsive buying . Dengan skor koefisien Korelasi sebesar
0.470 dan signifikansi 0.000. Hal in1 menunjukkan bahwa korelasi antara kedua
variabel memiliki kekuatan yang sedang. Dari1 hasil Kkategorisasi yang
dilakukan, sebagian besar responden memuliki tingkat impulsive buying maupun

celebrity worship pada tingkatan yang sedang.

Kata kunci: celebrity worship, impulsive buying, penggemar K-pop
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ABSTRACT

Rahmawati Dewi. 201910515076. Relationship Between Celebrity
Worship and Impulsive Buying of Merchandise Purchases by K-pop Fans in
Bekasi City

This study aims to empirically determine the relationship between
celebrity worship and impulsive buying (Correlational Study on the
Relationship Between Celebrity Worship and Impulsive Buying of Merchandise
Purchases by K-pop Fans in Bekasi City).

This research is a study that examines the relationship between celebrity
worship and impulse buying. This study aims to determine how strong the
relationship between celebrity worship and impulsive buying of merchandise
purchases among K-pop fans in Bekasi City. The number of samples in this
study were 122 respondents. The method used in this study is a quantitative
method with correlation analysis techniques. The results of this study indicate
that there is a positive relationship between celebrity worship and impulsive
buying. With a correlation score of 0.470 and a significance of 0.000. This
shows that the correlation between the two variables has moderate strength.

From the categorization results, most of the respondents have a impulsive

buying and celebrity worship at a moderate level.

Keywords : celebrity worship, impulsive buying, K-pop fans
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