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ABSTRACT 

Pratiwi,   201510325316,  Effect   of   Product   Quality,   Brand   Image,   and   

AdAttractiveness on Interest in Buying Yamaha NMAX motorbikes (Case Study 

forStudents at Bayangkara University Jakarta Raya Bekasi). This study aims to 

determine how much  the influence of product quality, BrandImage, and Ad 

Attractiveness on Interest in Buying Yamaha NMAX motorbikes(Case Study  for  

Students at Bayangkara University Jakarta Raya Bekasi). Thisresearch is 

quantitative by using T-test and F-test with a significant level of 5%.The population 

taken is 379 and by using the sampling technique used this is byusing the slovin 

formula to  be 380  Respondents at  Case Study  for  Students atBayangkara   

University  Jakarta  Raya   Bekasi.  This  research   is  quantitative  byusing multiple   

linear  analysis  and hypothetical tests  using  the T-test,  ProductQuality variables 

to wards Buying Interest there is a significant effect of  ProductQuality variables 

on Purchase Interest so the hypothesis is accepted. T-Test ofBrand Image variable 

on buying Interest, there is a significant effect of BrandImage variable on Buying 

Interest, The T-Test of attractiveness of the variable Adfor the Purchase Interest, 

there is no significant influence on the Attractivenessvariable of the Ad to the 

Purchase Iterest. The results of the F-test show thatProduct   Quality,   Brand   

Image,   and   Ad   attractiveness   have   a  significant   andpositive effect on Interest 

in Buying Yamaha NMAX motorbikes(Case Study  forStudents at Bayangkara 

University Jakarta Raya Bekasi). 

Keywords: Product Quality, Brand Image, Ad Attractiveness, Buying Interest. 
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ABSTRAK 

Pratiwi, 201510325316, Pengaruh Kualitas Produk, Citra Merek, dan Daya 

TarikIklan   terhadap   Minat   Beli   sepeda   motor   Yamaha   NMAX   (Studi   

Kasus   padaMahasiswa di Universitas Bhayangkara Jakara Raya Bekasi).Penelitian 

ini bertujuan untuk mengetahui seberapa besar kualitas Produk, CitraMerek, dan 

Daya Tarik Iklan terhadap Minat Beli sepeda motor Yamaha NMAX(Studi Kasus 

pada Mahasiswa di Universitas Bhayangkara Jakara Raya Bekasi).Penelitian ini  

bersifat  kuantitatif dengan menggunakan uji-T dan  uji-F dengantingkat   signifikan   

5%.   Populasi   yang   diambil   379   dan   dengan   menggunakanteknik 

pengambilan sampel yang digunakan ini yaitu dengan menggunakan rumusslovin 

menjadi 380 Responden di Universitas Bhayangkara Jakara Raya Bekasi.Penelitian 

ini  bersifat kuantitatif  dengan  menggunakan analisis  linier  bergandadan uji 

hipotetis  menggunakan uji-T,  variabel Kualitas  Produk terhadap MinatBeli   ada   

pengaruh   signifikan   variabel   Citra   Merk   terhadap   Minat   Beli,   adapengaruh 

signifikan variabel Citra Merk terhadap Minat Beli. Uji-T variabel dayaTarik Iklan 

terhadap Minat Beli.  Hasil dari Uji-F menunjukan bahwa  KualitasProduk, Citra 

Merek, dan Daya Tarik Iklan berpengaruh singnifikan dan positifterhadap minat 

beli sepeda motor yamaha NMAX (Studi Kasus pada Mahasiswadi Universitas 

Bhayangkara Jakara Raya Bekasi). 

Kata kunci: Kualitas Produk, Citra Merek, Daya Tarik Iklan Minat Beli. 
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