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ABSTRACT

This study aims to determine whether the

implernentation of On-Poge and Off-Poge SEO

partially and sirnultaneously affects Brand

Awareness. This type of research is quantitative. The

technique used is purposive sampling using the Slovin

formula, where the number of samples is 100

respondents. Collecting data using a questionnaire

through the Validity and Reliability test' The data

analysis technique used was multiple linear

regression analysis. The results showed that the On-

Page SEO and Off-Page SEO variables partially and

simultaneously had a positive and significant effect

on Brand Awareness.
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