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ABSTRACT
This study aims to deterrnine the effect of

Market Segmentation, Positioning, and LiIestl"le

Impi.ications on Merchandise KPOP Online

Marketing. This study was conducted on the

NCT comrnunity. The nurnber oL sarnples

determined was 96 respondents, with sampling

techniques using Non-ProbabiliS' Sampling.

This stndy used a descriptive quantitative

metho4 with a valifit)' test analysis method,

reliabili{. test, normalitv test, multicoliineari$"

test, heterocedatici$ test, multiple linear

regression test, hypothesis tes! and coefficient

determination test. The analysis tool in this

study is SPSS t ersion 25. The results of this

study show that market segnrentatiorl

positioning, and lifestyle have a positive and

significant effect on online rnarketing of sex-pop

merchandise both in part and simultaneously.

The coefficierrt of determina.tion shows a figure

of 0.815 which merurs that the online'marketing

variable of the sex population is influenced b1'

rnarket segmentation, positoning, and lifestyle

variables of 81?6.
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