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ABSTRAK 

 

Ferdinan Rahma Adi Putra 201910215017. "Pengaruh Harga dan Promosi Terhadap 

Keputusan Pembelian Pada Online Shop (Studi Kasus Pada Benih Seribuan Jakarta Timur)." 

Tidak heran jika banyak orang yang menganggap era modern berguna untuk aktivitas 

sehari-hari mengingat pesatnya perkembangan di Indonesia. Penelitian ini bertujuan untuk 

mengetahui apakah harga dan promosi berpengaruh terhadap keputusan pembelian konsumen pada 

E-commerce Benih Seribuan Jakarta Timur. Seluruh konsumen Benih Seribuan Jakarta Timur 

merupakan populasi dalam peneelitian ini. Non-probability sampling dan purposive sampling 

adalah teknik pengambilan sampel yang digunakan dalam penelitian ini. Proses analisis yang 

digunakan dalam penelitian ini terdiri dari beberapa tahapan, antara lain pengujian validitas dan 

reliabilitas, pengujian asumsi klasik, analisis regresi linier berganda, dan pengujian hipotesis 

dengan uji T, uji F, koefisien determinasi (R2), dan pohon keputusan. Menurut temuan penelitian, 

ada hubungan positif dan signifikan antara harga dan keputusan pembelian. Dimana nilai t hitung 

sebesar 6,627 > nilai t tabel sebesar 1,988. Promosi dan keputusan pembelian memiliki pengaruh 

yang positif dan signifikan. Dimana nilai t hitung > t tabel (2,587 > 1,988). Pengaruh harga dan 

promosi terhadap keputusan pembelian secara bersamaan dan memiliki nilai f hitung > dari f tabel 

(57.393 > 3,09). 54,2% adalah nilai R-Square. Dengan demikian, 54,2% keputusan pembelian 

didorong oleh variabel harga dan promosi, sedangkan sisanya dipengaruhi oleh variabel yang tidak 

termasuk dalam penelitian. Pohon Keputusan C4.5 ditemukan memiliki akurasi yang layak sebesar 

88% berdasarkan percobaan pohon keputusan. Model klasifikasi dalam Pohon Keputusan 

kemudian ditentukan dengan akurat. 

 

Kata Kunci : Harga, Promosi, Keputusan Pembelian, Analisis Regresi Berganda, Decision 

tree. 
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ABSTRACT 

 

Ferdinan Rahma Adi Putra 201910215017. The Influence of Price and Promotion on 

Purchasing Decisions at Online Shops (Case Study on Thousand Seeds, East Jakarta). 

Along with the development of the technological era in Indonesia which is getting more 

advanced from year to year, it's no wonder that many people find it useful for their daily activities. 

The purpose of this research is to find out whether or not there is an effect of price and promotion 

on purchasing decisions at Seribuan Seeds E-commerce, East Jakarta. In this study, the population 

was all consumers of East Jakarta Thousand Seeds. In this research, the sampling method is Non 

Probability Sampling and purposive sampling method. The analytical method used in this study 

includes several stages, including validity and reliability testing, classical assumption testing, 

multiple linear regression analysis, and hypothesis testing using the T test, F test, coefficient of 

determination (R2), and decision trees. Based on the results of the study, there is a positive and 

significant influence between price and purchasing decisions partially. This can be seen from the 

calculated t value of 6,627 > the t table value of 1,988. Partially there is a positive and significant 

influence between promotions and purchasing decisions. This can be seen from the t count value 

of t count > t table (2,587 > 1,988). Simultaneously there is the effect of price and promotion on 

purchasing decisions with a value of f count > from f table (57,393 > 3.09). The R-Square value 

is 54.2%. This means that the price and promotion variables affect the purchase decision by 

54.2%, the rest is influenced by variables outside the study. Based on the Decision tree experiment, 

it was found that Decision tree C4.5 gave good results with an accuracy of 88%. Then it was 

concluded that the classification model in the Decision tree was accurate. 

 

Keywords: Price, Promotion, Purchase Decision, Multiple Regression Analysis, Decision tree. 
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