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ABSTRAK 

 

Audina Erfianisa, 201810415072. Pengalaman Komunikasi Mahasiswa 

Peserta Studi Independent Bersertifikat Di PT Mitra Semeru Power Academy 

Indonesia. 

Penelitian ini dilakukan untuk mengetahui pengalaman yang dialamin oleh 

peserta saat mengikuti program MSIB melalui media daring selama COVID-19 di 

PT Mitra Semeru Power Academy Indonesia. Dalam penelitian ini peneliti 

menggunakan jenis penelitian ini adalah kualitatif dengan metode deskriptif, 

dengan teknik pengumpulan data yaitu observasi dan wawancara 6 informan serta 

dokumentasi. Penelitian ini menggunakan teori interaksi simbolis.  

Hasil penelitian ini menunjukan bahwa pengalaman komunikasi yang 

terjadi saat mengikuti program MSIB oleh peserta melalui media daring selama 

COVID-19 di PT Mitra Semeru Indonesia, yaitu: pengetahuan, menambah relasi 

pertemanan yang luas, kerja dalam tim, mengembangkan hard skill dan soft skill, 

mampu melakukan public speaking yang baik.  

 

Kata Kunci : Pengalaman Komunikasi; Merdeka Belajar; Pembelajaran Online 
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ABSTRACT 

 

Audina Erfianisa, 201810415072. Student Communication Experience 

Certified Independent Study Participants at PT Mitra Semeru Power Academy 

Indonesia. 

This research was conducted to find out the experiences experienced by 

participants when participating in the MSIB program through online media 

during COVID-19 at PT Mitra Semeru Power Academy Indonesia. In this study, 

the researcher used this type of research, which is qualitative with descriptive 

methods, with data collection techniques, namely observation and interviews with 

6 informants and documentation. This study uses symbolic interactism theory. 

The results of this study indicate that the communication experience that 

occurred while participating in the MSIB program by participants through online 

media during COVID-19 at PT Mitra Semeru Indonesia, namely: knowledge, 

increasing extensive friendship relations, working in teams, developing hard skills 

and soft skills, being able to do good public speaking. 

 

Keywords : Communication Experience; Free Learning; Online Learning 
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