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ABSTRAK 

 

Destiana Ayu Marshelin, 201810415028. Strategi Komunikasi Pemasaran Coffee 

Shop Blooming Bros Manual Brew Dalam Meningkatkan Konsumen Melalui 

Media Sosial Instagram. 

 Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran 

yang dilakukan Coffee Shop Blooming Bros Manual Brew dalam meningkatkan 

konsumen melalui media sosial instagram. Jenis penelitian ini menggunakan 

penelitian kualitatif dan menggunakan metode deskriptif kualitatif. Teknik 

pengumpulan data menggunakan teknik wawancara dengan beberapa narasumber, 

observasi, dan dokumentasi. Narasumber dalam penelitian ini terdiri dari pemilik 

dan konsumen dari Coffee Shop Blooming Bros Manual Brew. Hasil penelitian ini 

menunjukan bahwa strategi komunikasi pemasaran Coffee Shop Blooming Bros 

Manual Brew menggunakan bauran pemasaran seperti komunikasi pemasaran dan 

digital marketing dengan teori social media marketing berupa media sosial yang di 

implementasikan melalui instagram pada akun Coffee Shop Blooming Bros Manual 

Brew. Hal tersebut meliputi online communities, sharing of content, credibility, 

interaction, accessibility. 

 

Kata kunci : Strategi Komunikasi Pemasaran, Coffee Shop Blooming Bros Manual 

Brew, Konsumen, Media Sosial, Instagram. 
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ABSTRACT 

 

Destiana Ayu Marshelin, 201810415028. Marketing Communication Strategy 

For Coffee Shop Blooming Bros Manual Brew In Increasing Consumers Through 

Instagram Social Media. 

 This study aims to determine the marketing communication strategy carried 

out by the Coffee Shop Blooming Bros Manual Brew in increasing consumption  

through instagram social media. This type of research uses qualitative research 

and uses qualitative descriptive methods. Data collection techniques using 

interview techniques with several sources, observation, and documentation. The 

resource persons in this study consisted of owner and consumers of the Blooming 

Bros Manual Brew Coffee Shop. The results of this study indicate that the marketing 

communication strategy for the Blooming Bros Manual Brew Coffee Shop uses a 

marketing mix such as marketing communication and digital marketing with social 

media marketing theory in the form of social media which is implemented through 

instagram on the Blooming Bros Manual Brew Coffee Shop account. These include 

online communities, sharing of content, credibility, interaction, accessibility. 

 

Keywords : Marketing Communication Strategy, Blooming Bros Manual Brew 

Coffee Shop, Consumer, Social Media, Instagram. 
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