
DAFTAR PUSTAKA 

 

Baoill, A. (2008). Jenkins, H. (2006). Convergence Culture: Where Old and New Media 

Collide. Social Science Computer Review, 26(2), 252–254. 

https://doi.org/10.1177/0894439307306088 

 

Bernoff, J., & Li, C. (2010). Harnessing the power of the oh-so-social web. IEEE Engineering 

Management Review, 38(3), 8. https://doi.org/10.1109/EMR.2010.5559138 

 

Dooley, J. A., Jones, S. C., & Iverson, D. (2014). Using Web 2.0 for health promotion and 

social marketing efforts: lessons learned from Web 2.0 experts. Health Marketing 

Quarterly, 31(2), 178–196. https://doi.org/10.1080/07359683.2014.907204 

 

French, J., & Russell-Bennett, R. (2015). A hierarchical model of social marketing. Journal of 

Social Marketing, 5(2), 139–159. https://doi.org/10.1108/JSOCM-06-2014-0042 

 

Howard, P. N., & Parks, M. R. (2012). Social Media and Political Change: Capacity, 

Constraint, and Consequence. Journal of Communication, 62(2), 359–362. 

https://doi.org/10.1111/J.1460-2466.2012.01626.X 

 

Kementerian Lingkungan Hidup dan Kehutanan. (2020). STATUS LINGKUNGAN HIDUP 

INDONESIA 2020. 

 

Kriyantono, R. (2007). Teknik Praktis Riset Komunikasi: Desertasi Contoh Praktis Riset 

Media, Public Relation Advertingsing, Komunikasi Organisasi, Komunikasi 

Pemasaran. Kencana. 

 

Nasrullah, R. (2017). Media Sosial: Perspektif Komunikasi, Budaya, dan Sosioteknologi. 

Simbiosa Rekatama Media. 

 

Ronald B. Adler & George Rodman. (2006). Understanding Human Communication, New 

York: Oxford University Press. 

 

Sashi, C. M. (2012). Customer engagement, buyer-seller relationships, and social media. 

Management Decision, 50(2), 253–272. https://doi.org/10.1108/00251741211203551 

 

Analisis perencanaan.., Khoirrun Nisa, Fakultas Ilmu Komunikasi 2023



Sugiyono. (2014.). Metode Penelitian kuantitatif, kualitatif dan R & D. Alfabeta. 

 

Venus, Antar. (2018). Manajemen kampanye : panduan teoretis dan praktis dalam 

mengefektifkan kampanye komunikasi. Bandung: Simbiosa Rekatama Media,. 

 

Waters, R. D., & Jamal, J. Y. (2011). Tweet, tweet, tweet: A content analysis of nonprofit 

organizations’ Twitter updates. Public Relations Review, 37(3), 321–324. 

https://doi.org/10.1016/J.PUBREV.2011.03.00

Analisis perencanaan.., Khoirrun Nisa, Fakultas Ilmu Komunikasi 2023




