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ABSTRAK 

 

Muhammad Fathurrozi, 201710415223, Penerapan Model AISAS Dalam 

Meningkatkan Brand Awareness Ellafashionshopp Melalui Media Sosial 

Instagram. 

Penelitian ini mengenai penerapan model AISAS (attention, interest, 

search, action dan share) dalam meningkatkan Brand Awareness yang dilakukan 

oleh Ellafashionshopp melalui media social Instagramnya. Penelitian ini bertujuan 

melihat bagaimana Ellafashionshopp menerapkan model AISAS (attention, 

interest, search, action dan share) pada media sosial instagramnya untuk dapat 

meningkatkan Brand Awareness, apakah sudah diterapkan semuanya dengan baik 

atau hanya beberapa konsep saja. Metode penelitian yang digunakan adalah metode 

penelitian deskriptif kualitatif dengan teknik analisis data kualitatif. Wawancara 

dalam penelitian ini dilakukan kepada pihak yang dapat memberikan semua 

keterangan mengenai penerapan model AISAS (attention, interest, search, action 

dan share) melalui akun media sosial instagram Ellafashionshopp yaitu tim social 

media officer Ellafashionshopp dan beberapa followers serta observasi pada akun 

media sosial instagram Ellafashionshopp. Bedasarkan data yang sudah diperoleh 

menunjukan bahwa Ellafashionshopp menerapkan model AISAS pada tahap 

attention, interest dan action dengan baik, sedangkan pada tahap search dan share 

masih kurang maksimal.  

Kata Kunci: AISAS, Brand awareness, Media sosial, Instagram. 
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ABSTRACT 

 

Muhammad Fathurrozi, 201710415223, Application of the AISAS Model 

in Increasing Brand Awareness of Ellafashionshopp Through Instagram Social 

Media. 

This research is about the application of the AISAS (attention, interest, 

search, action and share) model in increasing Brand Awareness conducted by 

Ellafashionshopp through its Instagram social media. This study aims to see how 

Ellafashionshopp applies the AISAS model (attention, interest, search, action and 

share). On Instagram social media to be able to increase Brand Awareness, 

whether everything has been implemented well or just a few concepts. The research 

method used is a qualitative descriptive research method with qualitative data 

analysis techniques. Interviews in this study were conducted to parties who can 

provide all information about the application of the AISAS model (attention, 

interest, search, action and share) through the Ellafashionshopp instagram social 

media account, namely the Ellafashionshopp social media officer team and several 

followers and observations on the Ellafashionshopp instagram social media 

account. Based on the data that has been obtained, it shows that Ellafashionshopp 

applies the AISAS model at the attention, interest and action stage well, while at 

the search and share stage it is still not optimal.  

 

Keywords: AISAS, Brand awareness, Social media, Instagram. 
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