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ABSTRAK 

 

MUTIARA AYUWARDANI. 201610415145. PENGARUH KOMUNIKASI 

PEMASARAN TERHADAP MINAT BELI KONSUMEN TOKO ALI FISHING. 

 

Penelitian ini membahas pengaruh komunikasi pemasaran terhadap minat 

beli konsumen. Tujuan penelitian untuk mengetahui pengaruh komunikasi 

pemasaran (sales promotion, direct marketing, interactive marketing, word-of-

mouth marketing, personal selling) terhadap minat beli konsumen di Toko Ali 

Fishing Bekasi. Metode penelitian ini adalah metode kuantitatif dengan regresi 

linear berganda dalam bentuk survei. Sampel penelitian sebanyak 60 konsumen 

Toko Ali Fishing. Hasil penelitian diperoleh data hasil analisis regresi linier 

berganda diperoleh persamaan garis regresi Y = 7,433 + 0,758.X1 + 0,552.X2 + 

0,710.X3 + 0,803.X4 + 0,559.X5. Hasil uji hipotesis pengaruh komunikasi 

pemasaran (sales promotion, direct marketing, interactive marketing, word of 

mouth marketing, personal selling) terhadap variabel minat beli dengan 

menggunakan uji F diperoleh nilai Sig. 0,000 < 0,05 dan Fhitung 47,723 > Ftabel 

4,98, maka H1 diterima, artinya komunikasi pemasaran (sales promotion, direct 

marketing, interactive marketing, word-of-mouth marketing, personal selling) 

berpengaruh positif dan signifikan terhadap minat beli konsumen di Toko Ali 

Fishing Bekasi. Besarnya kontribusi variabel komunikasi pemasaran terhadap 

minat beli konsumen adalah sebesar 81,5%. Dimensi komunikasi pemasaran 

yang memiliki pengaruh terbesar terhadap minat beli konsumen adalah word-of-

mouth marketing.  

 

Kata kunci: komunikasi pemasaran, minat beli, konsumen 
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ABSTRACT 

 

MUTIARA AYUWARDANI. 201610415145. THE INFLUENCE OF 

MARKETING COMMUNICATIONS ON BUYING INTERESTS OF ALI FISHING 

SHOP CONSUMERS. 

 

This study discusses the effect of marketing communications on consumer 

buying interest. The research objective was to determine the effect of marketing 

communications (sales promotion, direct marketing, interactive marketing, word-

of-mouth marketing, personal selling) on consumer buying interest at Ali Fishing 

Bekasi Store. This research method is a quantitative method with multiple linear 

regression in the form of a survey. The research sample is 60 consumers of Ali 

Fishing Shop. The results obtained from the data obtained from multiple linear 

regression analysis obtained the regression line equation Y = 7.433 + 0.758.X¬1 

+ 0.552.X2 + 0.710.X3 + 0.803.X4 + 0.559.X5. The results of the hypothesis test 

on the effect of marketing communications (sales promotion, direct marketing, 

interactive marketing, word of mouth marketing, personal selling) on purchase 

intention variables using the F test obtained the value of Sig. 0.000 <0.05 and 

Fcount 47.723 > Ftable 4.98, then H1 is accepted, meaning that marketing 

communications (sales promotion, direct marketing, interactive marketing, word-

of-mouth marketing, personal selling) have a positive and significant effect on 

consumer buying interest in Ali Fishing Shop. The magnitude of the contribution 

of marketing communication variables to consumer buying interest is 81.5%. The 

marketing communication dimension that has the greatest influence on consumer 

buying interest is word-of-mouth marketing. 

 

Keywords: marketing communications, buying interest, consumers 
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