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ABSTRAK

Salsa Devia Nabila. Strategi Digital Marketing Lazatto dalam
Meningkatkan Omset Penjulan Online Periode Tahun 2021

Penelitian ini dilatar belakangi oleh permasalahan yang ditemukan penulis
pada Lazatto Chiken and Burger yaitu peneliti tertarik untuk mengetahui strategi
digital marketing yang dilakukan Lazatto Chiken and Burger dalam menaikan
omset penjualan online melalui platform pesan antar makanan dalam menghadapi
persaingan dalam bisnis kuliner yang berkembang pesat setelah sempat sempat
merosot turun akibat pandemi COVID-19. Dalam penelitian ini peneliti
menggunakan metode studi kasus kualitatif, teknik pengumpulan data yang
digunakan yaitu observasi, wawancara dan dokumentasi. Dalam penelitian ini dapat
disimpulkan bahwa Lazatto Chiken and Burger menerapkan strategi digital
marketing melalui enam saluran pemasaran digital (Website, Blog, Media Sosial,
Interaktif Video, Interaktif Audio dan Display Ads) yang memengaruhi secara
signifikan adalah pemasaran melalui media sosial berdampak pada meningkatnya
omset penjualan online. Media sosial Lazatto menyuguhkan berbagai kebutuhan
informasi bagi pelanggannya, media sosial digunakan sebagai wadah promosi,
informasi dan pelayanan keluhan bagi para pelanggannya.

Kata Kunci: Strategi Digital Marketing, Saluran Pemasaran Digital, Media Sosial,
Bisnis Kuliner
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ABSTRACT

Salsa Devia Nabila. Lazatto’s Digital Marketing Strategy to Increase
Online Sales Turnover for the 2021

This research is motivated by the problrms found by the author in Lazatto
Chiken and Burger, namely researchers are interrested in knowing the digital
marketing strategy carried out by Lazatto Chiken and Burger in increaring online
sales turnover through the foof delivery platform in the face of competition in the
rapidly growing culinary business. Decreased due to the COVID-19 Pandemic. In
this study the researcher use a qualitative case study method, the data collection
techniques use were observation, onterviews and documentation. Inthis study it can
be concluded that Lazatto Chiken and Burger impements a digital marketing
strategy through six digital marketing channels (Website, Blog, Social Media,
Interactive Video, Interactive Audio and Display Ads) which significantly affect
marketing through social media which has an impact on increasing online sales
turnover. Lazatto’s social media provides various information needs for its
cusromers, social media is used as a forum for promotion, information and
complaint services for its customers.

Keywords: Digital Marketing Strategy, Digital Marketing Channels, Media sosial,
Culinary Busniness
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