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ABSTRAK 

 

Sarah Dwi Septiani. 201810415136. Manajemen Kesan Korean 

Roleplayer Pada Akun Roleplay di Media Sosial Twitter. 

 

Twitter yang menjadi salah satu tempat bagi para penggemar untuk 

bermain peran layaknya seorang idola dengan menggunakan identitas dari idola 

yang mereka pilih atau bisa disebut dengan roleplay. Melalui akun twitter para 

Korean Roleplayer berusaha untuk menampilkan manajemen kesan agar dapat 

menciptakan kesan tersendiri di mata para pengikutnya yang juga sesama 

roleplayer. Dalam komponen manajemen kesan milik Leary & Kowalski (1990), 

manajemen kesan dibagi menjadi dua komponen, yaitu impression motivation dan 

impression construction. Pada komponen impression motivation, terdiri dari tiga 

faktor, yaitu goal-relevance of impressions, value of desired goals, dan 

discrepancy between desired and current image. Sedangkan pada komponen 

impression construction, terdiri dari lima faktor yang menetukan jenis kesan yang 

dilakukan individu, yaitu self-concept, desired and undesired identity images, role 

constraints, target’s values dan current or potential social image. Penelitian ini 

menggunakan metode penelitian anilisis isi kualitatif. Objek penelitian ini adalah 

akun roleplay pada media sosial twitter, yaitu akun twitter @rryiujin, @yisafiles, 

dan  @isealee. Dengan mengambil data berdasarkan hasil observasi pada 

postingan masing-masing akun roleplayer yang dilakukan oleh peneliti dalam 

rentang waktu 1 Juni 2022 hingga 30 Juni 2022. Hasil penelitian menunjukkan 

bahwa dari komponen impression motivation hanya menampilkan satu faktor, 

yaitu goal-relevance of impressions. Sedangkan pada komponen impression 

construction, para Korean Roleplayer hanya menampilkan self-concept, desired 

and undesired identity images dan role constraints. 

 

Kata Kunci : Roleplayer, Manajemen Kesan, Twitter 
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ABSTRACT 

 

Sarah Dwi Septiani. 201810415136. Impression Management of Korean 

Roleplayers on Roleplay Accounts on Social Media Twitter. 

 

Twitter is one of the places for fans to role-play like an idol by using the 

identity of the idol they choose or it can be called roleplay. Through the twitter 

account, Korean Roleplayers strive to display impression management in order to 

create their own impression in the eyes of their followers who are also fellow 

roleplayers. In leary & Kowalski's impression management component (1990), 

impression management is divided into two components, namely impression 

motivation and impression construction. In the impression motivation component, 

it consists of three factors, namely goal-relevance of impressions, value of desired 

goals, and discrepancy between desired and current image. Meanwhile, the 

impression construction component consists of five factors that determine the type 

of impression that an individual performs, namely self-concept, desired and 

undesired identity images, role constraints, target's values and current or 

potential social image. This research uses a qualitative content anilysis research 

method. The object of this study is roleplay accounts on twitter social media, 

namely twitter accounts @rryiujin, @yisafiles, and @isealee. By taking data 

based on the results of observations on the posts of each roleplayer account 

conducted by researchers in the period from June 1, 2022 to June 30, 2022. The 

results showed that the impression motivation component only displays one 

factor, namely the goal-relevance of impressions. While in the impression 

construction component, Korean Roleplayers only display self-concept, desired 

and undesired identity images and role constraints. 
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