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ABSTRAK

Dendy Sayid Munadjat. 201410325120. Skiripsi dengan judul : Pengaruh
Citra Merek dan Promosi Terhadap Keputusan Pembelian Produk IndiHome PT
Telekomunikasi Indonesia (Studi Kasus Pada Konsumen Perumahan Taman
Tridaya Indah 2).

Penelitian ini bertujuan untuk mengetahui pengaruh citra merek dan Promosi
terhadap keputusan pembelian Produk Indihome. Penelitian ini dilakukan pada
Perumahan Taman Tridaya Indah 2 Cibitung Kab Bekasi. Jumlah sampel yang
ditetapkan sebanyak 80 responden dengan menggunakan metode purposive
sampling. Metode analisis yang digunakan meliputi uji kualitas data, uji asumsi
klasik, dan pengujian hipotesis.

Berdasarkan uji instrumen, indikator-indikator bersifat valid dan reliabel.
Pada uji asumsi klasik, tidak ada gejala multikolonieritas, tidak terjadi
heterokedastisitas, dan data berdistribusi secara normal. Koefisien determinasi
menunjukkan angka sebesar 0,670 yang artinya variabel keputusan pembelian
dipengaruhi oleh variabel citra merek dan promosi sebesar 67%. Hasil penelitian
menunjukkan bahwa citra merek dan produk berpengaruh positif dan signifikan
terhadap keputusan pembelian produk Indihome baik secara parsial maupun secara
simultan.

Kata kunci: Citra Merek, Promosi dan Keputusan Pembelian
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ABSTRACT

Dendy Sayid Munadjat. 201410325120. The tittle is the effect of Brand
Image and Promotion on Purchasing Decisions of IndiHome Products PT.
Telekomunikasi Indonesia (Case Study Consumen in Perumahan Taman Tridaya
Indah 2).

This study aims to determine the effect of brand image and promotion on
purchasing decisions of Indihome Products. Research was conducted on Housing
Tridaya Taman Indah 2 Cibitung Bekasi. The number of samples set was 80
respondents using the purposive sampling method. The analytical methods used
include data quality test, classic assumption test, and hypothesis testing.

Based on the instrument test, indicators are valid and reliable. In the classic
assumption test, there are no symptoms of multicolonity, there is no
heterocedasticity, and the data are normally distributed. The coefficient of
determination shows a number of 0.670 which means that the purchase decision
variable is influenced by the variable brand image and promotion by 67%. The
results showed that the brand image and product had a positive and significant
effect on Indihome product purchasing decisions both partially and simultaneously.

Keywords: Brand Image, Promotion and Purchase Decision
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