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ABSTRAK 
 

Supna Wati, 201510325021 Pengaruh Gaya Hidup dan Kualitas 
Produk Terhadap Keputusan Pembelian di Informa Living Plaza Ahmad 
Yani Bekasi. 

 Tujuan penelitian ilmiah ini untuk mengetahui pengaruh gaya hidup, 
kualitas produk terhadap keputusan pembelian furniture di Informa Living Plaza 
Bekasi. 

 Metode penelitian digunakan adalah metode deskriptif. Teknik 
pengambilan sempel menggunakan sampling insidental, jumlah sampel 80 orang 
yang ingin membeli furniture. Teknik pengumpulan data dilakukan observasi dan 
penyebaran kuesioner. Teknik  analisis data menggunakan uji kualitas data, 
asumsi klasik, uji hipotesis, analisis regresi linear berganda dan koefisien 
determinasi dihitung menggunakan SPSS 22.0.  

 Dari hasil penelitian ini memenuhi syarat validitas, reliabelitas serta 
bebas dari uji asumsi klasik. Dari hasil analisis regresi berganda diperoleh 
persamaan Y = 5,892+ 0,466X� + 0,264X�.. Hasil pengujian hipotesis uji t 
menunjukan t hitung>t tabel dan signifikan<0,05 artinya variabel gaya hidup dan 
kualitas produk secara individual berpengaruh positif dan signifikan terhadap 
keputusan pembelian. Pada uji F menunjukan F hitung>F tabel dan 
signifikan<0,05 artinya variabel gaya hidup dan kualitas produk secara bersama-
sama berpengaruh positif dan signifikan terhadap keputusan pembelian. Pada 
koefisien determinasi (R2) diperoleh nilai  37,4%, artinya variabel gaya hidup dan 
kualitas produk berpengaruh terhadap keputusan pembelian secara bersama-sama 
sebesar 37,4%. 

 

Kata Kunci : Gaya Hidup, Kualitas Produk, Keputusan Pembelian. 
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ABSTRACT 

 
 Supna Wati, 201510325021. The Effect of Lifestyle and Product 
Quality on Purchasing Decisions in Informa Living Plaza Ahmad Yani Bekasi. 

 The purpose of this scientific research is to determine the effect of 
lifestyle, product quality on purchasing decisions at Informa Living Plaza. 

 The research method used is descriptive method. The technique of taking 
samples using incidental sampling, the number of samples is 80 people who want 
to buy furniture. Data collection techniques were carried out by observing and 
distributing questionnaires. The data analysis technique uses data quality test, 
classical assumption, hypothesis testing, multiple linear regression analysis and 
the coefficient of determination is calculated using SPSS 22.0. 

Based on the analysis used, the results of this study meet the requirements 
of validity, reliability and free from the classical assumption test. From the results 
of multiple regression analysis, the equation Y = 5,892+ 0,466�� + 0,264��	is 
obtained. The results of testing the hypothesis t test show t count> t table and 
significant <0.05 means that the lifestyle variable and product quality 
individually have a positive and significant effect on the decision purchase. The F 
test shows F count> F table and significant <0.05 means that lifestyle variables 
and product quality together have a positive and significant effect on purchasing 
decisions. In the coefficient of determination (R2) obtained a value of 37,4%, 
meaning that the lifestyle variable and product quality affect the purchasing 
decisions jointly by 37,4%. 

 

Keywords: Lifestyle, Product Quality, Purchasing Decision. 
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