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ABSTRAK 
 

Ahmad Fauzan 201810415108.  Impression Management Penyanyi Niki Melalui 

Akun Instagram @Nikizefanya. 

Impression Management, cara seseorang untuk menyampaikan dan 

mempresentasikan dirinya untuk mendapatkan impresi yang diinginkan.  

Impression Management memiliki lima strategi yaitu yaitu Ingratiation, 

Intimidation, Self-Promotion, Exemplification, dan Supplication. Tujuan 

penelitian, mengetahui taktik  Impression Management yang dilakukan Niki 

melalui akun Instagram @nikizefanya. Penelitian ini menggunakan pendekatan 

kualitatif dengan teknik pengumpulan data menggunakan observasi, dokumentasi, 

dan wawancara. Kesimpulan dari penelitian ini bahwa akun Instagram Niki 

Zefanya menunjukkan adanya 4 taktik dari 5 taktik  Impression Management. 

Taktik  Impression Management yang ada pada akun niki yaitu Ingratiation, Self-

Promotion, Exemplification, dan Supplication, sedangkan taktik Intimidation tidak 

terdapat pada akun Niki karena postingan Niki tidak menunjukkan sesuatu yang 

mengancam pihak lain yang menimbulkan efek negatif. 

 

Kata Kunci:  Impression Management, Taktik, Instagram 
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ABSTRACT 

 

Ahmad Fauzan 201810415108. Impression Management of Singer Niki Through 

Instagram Account @Nikizefanya. 

Impression Management, a way for someone to convey and present himself to get 

the desired impression.  Impression Management has five strategies, Ingratiation, 

Intimidation, Self-Promotion, Exemplification, and Supplication. The purpose of 

the study was to find out the  Impression Management tactics carried out by Niki 

through @nikizefanya Instagram account. This study used a qualitative approach 

with data collection techniques using observation, documentation, and interviews. 

The conclusion of this study is that Niki Zefanya's Instagram account shows 4 

tactics out of 5  Impression Management tactics. The  Impression Management 

tactics on Niki's account are Ingratiation, Self-Promotion, Exemplification, and 

Supplication, while the Intimidation tactics are not available on Niki's account 

because Niki's posts do not show anything that threatens other parties that cause 

negative effects. 

 

Keywords:  Impression Management, Tactics, Instagram 
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