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ABSTRAK 

Ananda Rizki Nur Afifah 201910415255, Personal Branding @daffaspeaks 

Melalui Instagram Mengenai Public Speaking. 

Kehadiran content creator instagram memicu fenomena pembentukan personal 

branding seseorang di media sosial khususnya instagram. Seiring perkembangan 

teknologi, personal branding lazim dilakukan oleh seseorang untuk membangun suatu 

brand pada dirinya. Berdasarkan latar belakang tersebut penelitian ini bertujuan untuk 

mengetahui bagaimana proses pembentukan personal branding Teuku Daffa di 

Instagram dengan menjabarkan kriteria authentic personal branding Hubert K. 

Rampersad 1) Keautentikan, 2) Integritas, 3) Konsistensi, 4) Spesialisasi, 5) 

Kepemimpinan, 6) Keberbedaan, 7) Relevan, 8) Visibilitas, 9) Persistensi, 10) 

Goodwill, 11) Kinerja. Penelitian menggunakan pendekatan kualitatif, metode 

deskriptif dan menggunakan paradigma konstruktivisme. Teknik pengumpulan data 

meliputi observasi pada akun instagram @daffaspeaks, wawancara dengan para 

informan, dan dokumentasi. Kesimpulan dari penelitian ini adalah personal branding 

@daffaspeaks melalui instagram mengenai public speaking, secara keseluruhan Teuku 

Daffa mengelola akun Instagram @daffaspeaks dan menerapkan personal branding-

mya dengan faktor pembentuk personal branding. 

Kata kunci: Personal Branding, Instagram, Content Creator, Public Speaking, 

Teori Authentic Personal Branding. 
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ABSTRACT 

 

Ananda Rizki Nur Afifah 201910415255, Personal Branding @daffaspeaks 

via Instagram Regarding Public Speaking. 

The presence of Instagram content creators triggers the phenomenon of 

forming one's personal branding on social media, especially Instagram. Along with the 

development of technology, personal branding is commonly done by someone to build 

a brand for themselves. Based on this background, this study aims to find out how the 

process of forming Teuku Daffa's personal branding on Instagram by describing 

Hubert K. Rampersad's authentic personal branding criteria 1) Authenticity, 2) 

Integrity, 3) Consistency, 4) Specialization, 5) Excellence, 6) Distinction, 7) Relevance, 

8) Visibility, 9) Persistence, 10) Goodwill, 11) Performance. This research uses a 

qualitative approach, descriptive method and uses a constructivism paradigm. Data 

collection techniques include observations on the @daffaspeaks Instagram account, 

interviews with informants, and documentation. The conclusion of this study is 

personal branding @daffaspeaks through Instagram regarding public speaking, 

overall Teuku Daffa manages the Instagram account @daffaspeaks and implements 

his personal branding with personal branding forming factors. 

 

Keywords: Personal Branding, Instagram, Content Creator, Public Speaking, 

Authentic Personal Branding Theory. 
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