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ABSTRAK  

Annisa Ibanes. 201910415380. Personal Branding Content Creator 

@adhityappeo di Media Ssoial TikTok. 

 Adanya internet mengakibatkan semakin banyaknya kemunculan media-

media baru salah satunya media sosial. Media sosial mempunyai peranan penting 

di kehidupan masyarakat, sehingga melalui media sosial juga memunculkan profesi 

baru yaitu content creator. Tiktok memberikan kemudahan untuk para masyarakat 

yang ingin memulai karirnya menjadi content creator. Untuk menjadi content 

creator dalam mempertahankan eksistensinya di media sosial TikTok, perlu 

membangun personal branding yang baik agar konten yang dibuat selalu diterima 

oleh masyarakat khususnya pengguna TikTok. Adhitya Fariz Hakim berhasil 

membangun personal branding pada akun TikTok @adhityappeo dan di kenal 

sebagai content creator hiburan dengan branding "Yappeo". Penelitian ini 

bertujuan untuk memahami strategi personal branding @adhityappeo di media 

sosial TikTok dengan menggunakan 11 kriteria Authentic Personal Branding 

Hubert K. Rampersad. Penelitian ini menggunakan metode kualitatif dengan teknik 

pengumpulan data melalui observasi melalui akun TikTok @adhityappeo, 

wawancara dengan informan, dan dokumentasi. Penelitian ini menghasilkan 

kesimpulan yaitu akun TikTok @adhityappeo berhasil membentuk brandingnya 

melalui salah satu kontennya yaitu Bahasa Yappeo dan sampai saat ini ia dikenal 

dengan nama Adhitya Yappeo karena keunikan yang diciptakannya melalui konten 

tersebut sehingga membuatnya berbeda dengan content creator lainnya. Strategi 

dari akun @adhityappeo dalam membangun personal branding yaitu dengan 

konsistensi konten-konten yang dibuatnya terhadap tren yang sedang populer 

sehingga eksistensinya tetap terjaga di media sosial TikTok. Selain itu, akun 

TikTok @adhityappeo berhasil memenuhi 3 dari 11  kriteria authentic personal 

branding yang dikemukakan oleh Hubert K. Rampersad yaitu Keautentikan 

(Authenticity), Konsistensi (Consistency), dan Ketekunan (Persistence).  

 

Kata Kunci: Personal Branding, TikTok, Content Creator 
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ABSTRACT 

Annisa Ibanes. 201910415380. Personal Branding Content Creator 

@adhityappeo On Social Media TikTok. 

The existence of the internet has resulted in the increasing emergence of 

new media, one of which is social media. Social media has an important role in 

people's lives, so through social media also raises a new profession, namely content 

creator. Tiktok makes it easy for people who want to start their careers as content 

creators. To become a content creator in maintaining its existence on TikTok social 

media, it is necessary to build a good personal branding so that the content created 

is always accepted by the community, especially TikTok users. Adhitya Fariz Hakim 

managed to build a personal brand on @adhityappeo TikTok account and is known 

as an entertainment content creator with the branding 'Yappeo'. This study aims to 

understand @adhityappeo personal branding strategy on TikTok social media 

using 11 criteria of Authentic Personal Branding Hubert K. Rampersad. This 

research uses qualitative methods with data collection techniques through 

observation through @adhityappeo TikTok account, interviews with informants, 

and documentation. This research resulted in the conclusion that @adhityappeo 

TikTok account has succeeded in shaping its branding through one of its content, 

namely Yappeo Language and until now he is known as Adhitya Yappeo because of 

the uniqueness he created through this content that makes him different from other 

content creators. The strategy of @adhityappeo account in building personal 

branding is by the consistency of the content it makes against trends that are 

popular so that its existence is maintained on TikTok social media. In addition, 

@adhityappeo TikTok account managed to meet 3 of the 11 criteria for authentic 

personal branding put forward by Hubert K. Rampersad, namely Authenticity, 

Consistency, and Persistence. 
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