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ABSTRAK

Nama : Della Septaria Bakti
Jurusan : llImu Komunikasi
Judul :PENGARUH ELECTRONIC WORD OF MOUTH DAN

BRAND IMAGE TERHADAP KEPUTUSAN POLWAN
MEMBELI PAKET WISATA TRAVELOKA.

Penelitian ini bertujuan untuk mengetahui pengaruh electronic word of mouth dan
brand image terhadap keputusan polwan membeli paket wisata Traveloka.
Pengumpulan data menggunakan data primer yang diperoleh dari penyebaran
kuesioner melalui google form. Populasi dalam penelitian ini adalah 397 Polwan
Widya Hira Pradhana yang tersebar di seluruh Indonesia. Sampel dalam penelitian ini
berjumlah 80 orang yang diperoleh dari teknik cluster random sampling. Jenis
penelitian ini adalah kuantitatif, data yang diperoleh dianalisis menggunakan analisis

regresi linear berganda pengolahannya dilakukan dengan program SPSS versi 25.

Berdasarkan hasil analisis, variabel electronic word of mouth secara parsial
berpengaruh positif tapi tidak signifikan terhadap keputusan polwan membeli paket
wisata Traveloka dan variabel brand image berpengaruh positif dan signifikan
terhadap keputusan polwan membeli paket wisata Traveloka. Secara simultan variabel
electronic word of mouth dan brand image berpengaruh positif dan signifikan terhadap

keputusan polwan membeli paket wisata Traveloka.

Penelitian ini mampu menjelaskan variabel keputusan pembelian sebanyak 40,2%
sedangkan sisanya 59,8% berada pada variabel lainnya yang tidak dimasukkan dalam

penelitian ini.

Kata Kunci : e-WOM, Brand Image, Keputusan Pembelian, Polwan, Traveloka
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ABSTRACT

Name : Della Septaria Bakti
Department : Communication Science
Title :THE INFLUENCE ELECTRONIC WORD OF MOUTH AND

BRAND IMAGE TO POLICE WOMAN’S DECISION TO BUY
A PACKAGE TRAVELOKA TOURISM.

This study aims to determine the effect of electronic word of mouth and brand image
on the police woman's decision to buy a Traveloka tour package. The data obtained
from questionnaires through google form. The population were 397 Police woman'’s
Widya Hira Pradhana throughout Indonesia. The sample in this study amounted to 80

people obtained from the technique cluster random sampling.

This is quantitative research, analyzed by multiple linear regression analysis and the
processing was carried out using the SPSS version 25 program.Based on the results,
the variables of electronic word of mouth partially has a positive but not significant
effect on the police woman's decision to buy Traveloka tour packages and variables
Brand image has a positive and significant effect on the police woman's decision to
buy Traveloka tour packages. The result show the variable of electronic word of mouth
and brand image has simultaneously a positive and significant effect on the

policewoman's decision to buy Traveloka tour packages.

This study reveals that the purchasing decision variable as much as 40.2% while the

remaining 59.8% was in other variables not included in this study.

Keywords : e-WOM, Brand Image, Purchase Decision, Police Woman, Traveloka
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