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ABSTRAK

Denisha Maharani, 201710415009. Strategi Direct Communication
Humas Polres Metro Bekasi Kota Kepada Warga Kota Bekasi Dalam
Menyosialisasikan Kebijakan PPKM di Masa Pandemi COVID-19 Periode
Juni-Desember 2021

Sepanjang Covid 19 komunikasi langsung antar individu maupun
masyarakat dengan instansi sangat terbatas karena diterapkannya kebijakan Covid
19 seperti PPKM yang membatasi gerak masyarakat untuk berinteraksi. Di sisi
lain pemerintah melalui Humas Polres berkepentingan untuk mensosialisasikan
kebijakan PPKM secara langsung sehingga memerlukan strategi yang tepat agar
komunikasi langsung (direct communication) dapat dilakukan kepada masyarakat.

Tujuan penelitian ini untuk mengetahui strategi direct communication
Humas Polres Metro Bekasi Kota kepada warga kota Bekasi dalam
menyosialisasikan kebijakan PPKM di Masa Pandemi COVID-19 Periode
Juni-Desember 2021. Penelitian ini menggunakan metode deskriptif kualitatif.
Data diperoleh dari wawancara dengan key informan dan informan.

Hasil penelitian diperoleh bahwa strategi direct communication Humas
Polres Metro Bekasi Kota kepada warga kota Bekasi dalam menyosialisasikan
kebijakan PPKM di masa Covid 19 dilakukan dengan woro-woro berkeliling kota
Bekasi, mendatangi atau sidak ke pasar-pasar, membuat wastafel sebagai sarana
kampanye, membagikan masker dan memanfaatkan media sosial seperti
instagram, twitter, WA. Adapun pesan sosialisasi yang disampaikan secara terus
menerus Humas Polres Metro Bekasi menekankan pada disiplin menerapkan
protokol kesehatan Covid 19. Kendala yang dihadapi Humas Polres Metro Bekasi
Kota selama sosialisasi kebijakan PPKM berasal dari kendala internal dan kendala
eksternal. Kendala internal bersumber dari keterbatasan Sumber Daya Manusia di
lapangan yang memiliki kompetensi dalam kegiatan komunikasi. Kendala
eksternal bersumber dari masyarakat yang heterogen sehingga timbul perbedaan
dalam menerima pesan kebijakan PPKM Covid 19.

Kata Kunci : Strategi, Direct Communication, Humas, Mensosialisasi, Kebijakan
PPKM COVID-19
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ABSTRACT

Denisha Maharani, 201710415009. Direct Communication Strategy For Public
Relations Of The Bekasi City Metro Police To Bekasi City Residents In
Disseminating PPKM Policies During The June-December 2021 COVID-19
Pandemic

Throughout Covid 19 direct communication between individuals and
communities with agencies was very limited due to the implementation of Covid
19 policies such as PPKM which limited the space for people to interact. On the
other hand, the government through Polres Public Relations has an interest in
disseminating PPKM policies directly, so an appropriate strategy is needed so
that direct communication can be made to the public.

The purpose of this study was to find out the direct communication
strategy for Public Relations of the Bekasi City Metro Police to Bekasi city
residents in disseminating PPKM policies during the June-December 2021
COVID-19 Pandemic. This study used a qualitative descriptive method. Data
obtained from interviews with key informants and informants.

The results showed that the direct communication strategy for Public
Relations of Polres Metro Bekasi City to Bekasi city residents in socializing
PPKM policies during the Covid 19 period was carried out by walking around
Bekasi city, visiting or observing markets, using washbasins as a campaign tool. ,
distributing masks and utilizing social media such as Instagram, Twitter, WA.
Meanwhile, the outreach message delivered continuously by the Bekasi Metro
Police Public Relations emphasized discipline in implementing the Covid 19
health protocol. The obstacles faced by the Bekasi City Metro Police Public
Relations during the socialization of the PPKM policy came from internal and
external constraints. Internal constraints stem from limited human resources in
the field who have competence in communication activities. External obstacles
come from a heterogeneous society resulting in differences in receiving 19 PPKM
policy messages.

Keywords : Strategy, Direct Communication, Public Relation, Socialization,
PPKM COVID-19 Policy
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