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ABSTRAK 

 Fachri Hamzah 201810415210. Analisis Resepsi Penonton Video Podcast 

Nostalgila Episode Cacat Fisik Karena Tawuran (Studi Resepsi Pada Kanal 

Youtube Rahmet Ababil) 

Fenomena tawuran pelajar yang kini kerap kali banyak menimbulkan korban dan 

hanya menambahkan dendam yang mendalam kini amat sangat meresahkan, 

banyak dari masyarakat atau organisasi yang sudah banyak berusaha untuk 

memberikan edukasi tentang stop tawuran. Kegiatan kegiatan yang sudah banyak 

di lakukan kini masih saja belum mendapatkan hasil yang efektif karena masih 

banyak terjadi tawuran pelajar. Salah satu fenomena tersebut membuat para konten 

kreator mencoba ikut serta dalam mengedukasi para pelajar dengan memanfaatkan 

Youtube yang menjadi wadah untuk penyampaian pesan. Salah satu konten kreator 

yang paling umum di ketahui dalam podcast Youtube yang mempunyai tujuan 

untuk mengedukasi agar stop tawuran ialah Rahmet Ababil. Tujuan penelitian ini 

ialah untuk mendeskripsikan bagaimana khalayak memaknai podcast yang di 

tontonnya melalui video NOSTALGILA pada kanal youtube Rahmet Ababil. 

Untuk mencapai tujuan penelitian, peneliti menggunakan metode penelitian 

kualitatif deskriptif dengan pendekatan analisis resepsi Stuart Hall. Analisis resepsi 

memandang audience secara aktif, yakni penonton aktif dalam memaknai sebuah 

tayangan. Posisi-posisi audience dikategorikan berdasarkan teori 

Encoding/Decoding milik Stuart Hall dalam tiga posisi pembacaan audience yakni 

Dominant position, Negotiated position dan Oppositional position. Hasil penelitian 

menunjukan bahwa pemaknaan penonton terhadap makna dalam podcast YouTube 

Rahmet Ababil memiliki pemaknaan yang berbeda-beda. dari ke enam informan, 

dua informan menghasilkan pemaknaan Dominant position, tiga informan 

menghasilkan pemaknaan Negotiated position dan satu informan menghasilkan 

pemaknaan Oppositional position.  

Kata Kunci: Analisis Resepsi, Pemaknaan, Media Baru 
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ABSRACT 

 Fachri Hamzah 201810415210. Analysis of Viewers' Reception of the 

Nostalgic Podcast Video Episode with Physical Disabilities Due to Brawls (Study 

of Receptions on Rahmet Ababil's Youtube Channel) 

The phenomenon of student brawls, which now often results in many victims and 

only adds deep grudges, is now very, very troubling, many people or organizations 

have made a lot of efforts to provide education about stopping brawls. Activities 

that have been carried out a lot now still do not get effective results because there 

are still many student brawls. One of these phenomena makes content creators try 

to participate in educating students by utilizing YouTube which is a place for 

delivering messages. One of the most commonly known content creators on 

YouTube podcasts whose goal is to educate people to stop fighting is Rahmet 

Ababil. The purpose of this study is to describe how audiences interpret the 

podcasts they watch through the NOSTALGILA video on Rahmet Ababil's YouTube 

channel. To achieve the research objectives, researchers used descriptive 

qualitative research methods with Stuart Hall's reception analysis approach. 

Reception analysis looks at the audience actively, that is, the audience is active in 

interpreting a broadcast. Audience positions are categorized based on Stuart Hall's 

Encoding/Decoding theory into three audience reading positions namely Dominant 

position, Negotiated position and Oppositional position. The results of the study 

show that the audience's interpretation of meaning in Rahmet Ababil's YouTube 

podcast has different meanings. of the six informants, two informants produced the 

meaning of the Dominant position, three informants produced the meaning of the 

Negotiated position and one informant produced the meaning of the Oppositional 

position.  

Keywords: Reception Analysis, Meaning, New Media 
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