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ABSTRAK 

Jihan Kintan Nurcholis 201910415250. Model Komunikasi Pembelajaran 

Virtual Pada Kegiatan Skema Magang dan Studi Independen Bersertifikat 

(MSIB) PT Nurul Fikri Cipta Inovasi Pelatihan Akademi Digital Marketing. 

Tujuan penelitian adalah untuk mengetahui bagaimana merumuskan model 

komunikasi pembelajaran virtual pada kegiatan skema magang dan Studi Independen 

Bersertifikat (MSIB) PT Nurul Fikri Cipta Inovasi Pelatihan Akademi Digital 

Marketing.  

Penelitian ini termasuk jenis penelitian kualitatif dengan metode penelitian 

deskriptif. pengumpulan data dilakukan dengan cara observasi partisipatif, 

wawancara mendalam, dan studi dokumentasi, kemudian data akan di analisis 

dengan menerapkan teknik Miles & Huberman yakni reduksi data, penyajian 

data, dan verifikasi data. Selanjutnya keabsahan data dilakukan melalui 

triangulasi sumber. Dalam menemukan hasil penelitian, penelitian ini 

menerapkan konsep tiga jenis model komunikasi, yakni model komunikasi 

Shanonn & Weaver, model komunikasi Transaksional, dan model komunikasi 

Interaksional.  

Hasil dari penelitian ini menunjukkan bahwa perumusan model komunikasi 

yang terjadi pada kegiatan skema magang dan Studi Independen Bersertifikat 

(MSIB) PT Nurul Fikri Cipta Inovasi Pelatihan Akademi Digital Marketing di awali 

dengan perumusan proses komunikasi yang terjadi, kemudian diketahui model 

komunikasi yang diterapkan, selanjutnya merumuskan model komunikasi melalui 

ragam komunikasi yang terjadi Pelatihan Akademi Digital Marketing. Dirumuskan 

bahwa, model komunikasi yang diterapkan pada Pelatihan Akademi Digital 

Marketing adalah model komunikasi Shanonn & Weaver, model komunikasi 

Transaksional, dan model komunikasi Interaksional, namun di antara ketiga 

komunikasi tersebut yang efektif untuk diterapkan adalah model komunikasi 

Transaksional dengan model pembelajaran hybrid learning. 

Kata Kunci  : Model Komunikasi, Proses Komunikasi, Komunikasi Pendidikan, 

Model Pembelajaran Virtual, Gamification 
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ABSTRACT 

Jihan Kintan Nurcholis 201910415250. Communication Model of Virtual 

Learning in the Activities of Certified Independent Study and Internship Schemes 

(MSIB) PT Nurul Fikri Cipta Innovation Digital Marketing Academy Training. 

The research objective was to find out how to formulate a virtual learning 

communication model in the activities of the apprentice scheme and Certified 

Independent Study (MSIB) PT Nurul Fikri Cipta Innovation Digital Marketing 

Academy Training. 

This research is a type of qualitative research with descriptive research 

methods. data collection was carried out by means of participatory observation, 

in-depth interviews, and documentation studies, then the data will be analyzed by 

applying the Miles & Huberman technique, namely data reduction, data 

presentation, and data verification. Furthermore, the validity of the data is 

carried out through source triangulation. In finding research results, this study 

applies the concept of three types of communication models, namely the 

Shannonn & Weaver communication model, the Transactional communication 

model, and the Interactional communication model. 

The results of this study indicate that the formulation of the communication 

model that occurs in the activities of the apprentice scheme and Certified 

Independent Study (MSIB) PT Nurul Fikri Cipta Innovation Digital Marketing 

Academy Training begins with the formulation of the communication process that 

occurs, then the communication model is known that is applied, then formulates 

the model communication through a variety of communications that occur Digital 

Marketing Academy Training. It is formulated that the communication models 

applied to the Digital Marketing Academy Training are the Shanonn & Weaver 

communication model, the Transactional communication model, and the 

Interactional communication model, but among the three effective 

communications to apply is the Transactional communication model with the 

hybrid learning model. 

Keyword  : Communication Model, Communication Process, Educational 

Communication, Virtual Learning Model, Gamification 
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