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ABSTRAK

Luchpiah 201910415194, Perspektif Subscriber Dalam Personal Branding Tasya

Farasya Melalui Youtube.

Media sosial dapat memberikan fasilitas kepada para penggunanya untuk dapat
saling berinteraksi didalamnya, sama halnya dengan personal branding, dimana
personal branding didapatkan dari penilaian orang lain terhadap kemampuan yang
dimiliki seseorang. Melalui media sosial, seseorang dapat berinteraksi dengan
menampilkan kemampuan yang dimiliki sehingga menimbulkan penilaian orang
lain terhadapnya dan membangun personal branding didalamnya. Penelitian ini
bertujuan untuk mengetahui perspektif subscriber dalam personal branding Tasya
Farasya melalui youtube dengan menganalisis salah satu konten miliknya yang
berjudul makeup filter tiktok tutorial, jenis penelitian yang digunakan yaitu
kualitatif deskriptif untuk dapat mendeskripsikan hasil dari penelitian. Penelitian
ini melakukan pengumpulan data dengan wawancara, dokumentasi, observasi, dan
studi pustaka. Data tersebut dianalisis kemudian ditarik kesimpulannya. Hasil
penelitian ini yaitu Tasya Farasya telah menunjukan Authenticity (keotentikan),
Integrity (integritas), Consistency (konsistensi), Specialization (spesialisasi),
Authority (otoritas), Differentiation (keberbedaan), Relevant (relevan), Visibility
(visibilitas), Persistence (kegigihan), Goodwill (kebaikan), Performance (kinerja)
pada konten makeup filter tiktok tutorial yang dibuatnya di youtube. Berdasarkan
hal tersebut membuktikan bahwa media sosial bukan hanya sebagai media hiburan

tetapi bisa menjadi media untuk menunjukan personal branding.

Kata Kunci : Perspektif subscriber, Media Sosial, Personal Branding, Youtube
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ABSTRACT

Luchpiah 201910415194, Subscriber Perspective In Tasya Farasya’s Personal
Branding Through Youtube

Social media can provide facilities for its users to be able to interact with each
other in it, as well as personal branding, where personal branding is obtained from
other people's assessment of one's abilities. Through social media, a person can
interact by displaying the abilities they have so that it gives rise to other people's
judgments about them and builds personal branding in them. This study aims to
determine the perspective of subscribers in Tasya Farasya's personal branding
through YouTube by analyzing one of her contents entitled Makeup Filter Tiktok
Tutorial, the type of research used is descriptive qualitative to be able to describe
the results of the research. This study collected data by interviews, documentation,
observation, and literature study. The data is analyzed then conclusions are drawn.
The results of this study are that Tasya Farasya has shown Authenticity, Integrity,
Consistency, Specialization, Authority, Differentiation, Relevant, Visibility,
Persistence, Goodwill, Performance on the content makeup filter titiok tutorials she
makes on YouTube. Based on this proves that social media is not only a medium of

entertainment but can be a medium to show personal branding.

Keywords: Subscriber’s Perspective, Social Media, Personal Branding, Youtube
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