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ABSTRAK 

 Yuda Dwi Putra 201910415150. Strategi Komunikasi Pemasaran Erigo 

Melalui Event Erigotour (Studi Deskriptif Pada Erigotour Mall Lippo Cikarang) 

Penelitian ini mengenai strategi komunikasi pemasaran yang dilakukan oleh 

Erigo melalui sebuah event Erigotour di Cikarang. Yang memiliki tujuan untuk 

mengatahui dan menganalisis strategi komunikasi pemasaran yang dilakukan oleh 

Erigo melalui event Erigotour Cikarang. Metode yang digunakan dalam penelitian ini 

yaitu penelitian kualitatif deskriptif. Hasilnya menunjukan bahwa Erigotour 

merupakan sebuah program tahunan yang dilakukan oleh Erigo untuk membuka 

sebuah pop up store atau booth di beberapa titik daerah Indonesia.. Pemilihan lokasi 

Mall Lippo Cikarang dikarenakan banyaknya peminat terhadap produk-produk 

Erigo.Erigotour Cikarang melakukan strategi bauran pemasaran dengan konsep 4P 

menurut Kotler & Keller, dengan memperhatikan product, price, place, dan promotion 

dalam event Erigotour. Bauran pemasaran yang paling signifikan digunakan yaitu 

promosi dimana beberapa konsep bauran promosi juga dilakukan Erigotour Cikarang 

untuk memperluas jangkauan pengetahuan terhadap event Erigotour Cikarang seperti, 

periklanan, promosi penjualan, penjualan personal, pemasaran interaktif, pemasaran 

dari mulut ke mulut. 

Kata Kunci: Komunikasi Pemasaran, Bauran Pemasaran, Bauran Promosi, 

Event. 
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ABSTRACT 

Yuda Dwi Putra 201910415150. Erigo's Marketing Communication Strategy 

Through Erigotour Events (Descriptive study on Erigo Tour Mall Lippo Cikarang) 

This research is about marketing communication strategies carried out by 

Erigo through an Erigotour event in Cikarang. Which has the aim of knowing and 

analyzing the marketing communication strategy carried out by Erigo through the 

Erigotour Cikarang event. The method used in this study is descriptive qualitative 

research. The results show that Erigotour is an annual program conducted by Erigo to 

open a pop up store or booth in several points in Indonesia. The choice of location of 

Mall Lippo Cikarang is due to the large number of enthusiasts for Erigo 

products.Erigotour Cikarang carries out a marketing mix strategy with the 4P concept 

according to Kotler &; Keller, by paying attention to product, price, place, and 

promotion in the Erigotour event. The most significant marketing mix used was 

promotion where several promotional mix concepts were also carried out by Erigotour 

Cikarang to expand the reach of knowledge about Erigotour Cikarang events such as 

advertising, sales promotion, personal selling, interactive marketing, word of mouth 

marketing. 

Keyword: Marketing Communication, Marketing Mix, Promotion Mix, Event. 

 

 

 

 

 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



ix 
 

DAFTAR ISI 

HALAMAN AWAL…………………………………………………………………..i 

LEMBAR PERSETUJUAN PEMBIMBING ........................................................... ii 

LEMBAR PENGESAHAN ....................................................................................... iii 

LEMBAR PERNYATAAN ....................................................................................... iv 

ABSTRAK  .................................................................................................................. v 

ABSTRACT ................................................................................................................ vi 

KATA PENGANTAR ............................................................................................... vii 

DAFTAR ISI ............................................................................................................... ix 

DAFTAR TABEL ...................................................................................................... xi 

DAFTAR GAMBAR ................................................................................................. xii 

DAFTAR BAGAN .................................................................................................... xiii 

DAFTAR LAMPIRAN ............................................................................................ xiv 

BAB I PENDAHULUAN ............................................................................................ 1 

1.1 Latar Belakang .................................................................................................... 1 

1.2 Fokus Penelitian .................................................................................................. 9 

1.3 Pertanyaan Penelitian ........................................................................................ 10 

1.4 Tujuan Penelitian ............................................................................................... 10 

1.5 Manfaat Penelitian ............................................................................................. 10 

BAB II TINJAUAN PUSTAKA ............................................................................... 11 

2.1 Penelitian Terdahulu .......................................................................................... 11 

2.2 Kerangka Konsep .............................................................................................. 17 

2.2.1 Komunikasi ................................................................................................. 17 

2.2.2 Pemasaran ................................................................................................... 18 

2.2.3 Komunikasi Pemasaran............................................................................... 19 

2.2.4. Strategi Komunikasi Pemasaran ................................................................ 19 

2.2.5 Bauran Pemasaran....................................................................................... 20 

2.2.6 Promosi ....................................................................................................... 23 

2.2.7 Event ........................................................................................................... 25 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



x 
 

2.3 Kerangka Berpikir ............................................................................................. 28 

BAB III METODE PENELITIAN .......................................................................... 30 

3.1 Jenis Penelitian .................................................................................................. 30 

3.2 Metode Penelitian .............................................................................................. 31 

3.3 Subjek dan Objek .............................................................................................. 31 

3.4 Teknik Pengumulan Data .................................................................................. 32 

3.4.1 Observasi .................................................................................................... 32 

3.4.2 Wawancara.................................................................................................. 33 

3.4.3 Dokumentasi ............................................................................................... 33 

3.5 Teknik Analisis Data ......................................................................................... 34 

3.5.1 Reduksi Data ............................................................................................... 34 

3.5.2 Deskripsi ..................................................................................................... 34 

3.5.3 Verifikasi dan Kesimpulan ......................................................................... 35 

3.6 Teknik Keabsahan Data ..................................................................................... 35 

3.7 Lokasi dan Waktu Penelitian ............................................................................. 37 

3.8 Tabel Kegiatan Penelitian ................................................................................. 37 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......................................... 39 

4.1 Gambaran Umum Lokasi Penelitian ................................................................. 39 

4.2 Hasil Penelitian .................................................................................................. 46 

4.3 Pembahasan ....................................................................................................... 61 

BAB V PENUTUP ..................................................................................................... 69 

5.1 Kesimpulan ........................................................................................................ 69 

5.2 Saran .................................................................................................................. 70 

DAFTAR PUSTAKA 

LAMPIRAN 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



xi 
 

DAFTAR TABEL 

Tabel 1.1 Perbandingan Brand Fashion Lokal ……………………………………..  5 

Tabel 2.1 Penelitian Terdahulu ……………………………………………………..  11 

Tabel 2.2 Bauran Pemasaran 4P ….………………………………………………… 22 

Tabel 3.1 Kegiatan Melakukan Penelitian ………………………………………….. 37 

Tabel 4.1 Tugas Tim Erigotour Cikarang…………………………………………… 42 

Tabel 4.2 Profil key Informan …….………………………………………………… 44 

Tabel 4.3 Profil Informan ……..….………………………………………………… 44 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



xii 
 

DAFTAR GAMBAR 

Gambar 1.1 Brand Fashion Lokal Merambah Kancah Internasional ………………. 1 

Gambar 1.2 Standbooth Erigo ……………………………………………………..... 3 

Gambar 1.4 Data Erigotour Cikarang ……………...……………………………….. 4 

Gambar 4.1 Logo Erigo …………………………………………………………….. 40 

Gambar 4.2 Booth Erigotour Cikarang 2023….…………………………………….. 48 

Gambar 4.3 Unit Store Erigo Cikarang……………….…………………………….. 49 

Gambar 4.4 Produk Erigo ……………………….………………………………….. 51 

Gambar 4.5 Daftar Harga Produk Erigo…………………………………………….. 53 

Gambar 4.6 Iklan Erigotour Melalui Instagram…………………………………….. 56 

Gambar 4.7 Promo Erigotour Cikarang 2023 ………………………………………. 57 

Gambar 4.8 Content Promosi Erigo ………………………………………………… 59 

 

 

 

 

 

 

 

 

 

 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



xiii 
 

DAFTAR BAGAN 

Bagan 2.1 Kerangka Berpikir ……………………………………………………… 29 

Bagan 4.1 Struktur Organisasi Erigotoru Cikarang…..…………………………….. 42 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023



xiv 
 

DAFTAR LAMPIRAN 

 

LAMPIRAN 1  : Daftar Riwayar Hidup 

LAMPIRAN 2  : Pedoman Wawancara, Transkrip Wawancara, Reduksi Data 

LAMPIRAN 3  : Dokumentasi Penelitian 

LAMPIRAN 4  : Kartu Bimbingan 

LAMPIRAN 5  : Form Perbaikan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Strategi komunikasi.., Yuda Dwi Putra, Fakultas Ilmu Komunikasi 2023




