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ABSTRAK 

          Tasya Hapsari. 201710415121. Komunikasi Pemasaran Un1ty Di Media Sosial  

Instagram Dalam Membangun Brand Awareness  

Tujuan penelitian ini untuk mengetahui Komunikasi Pemasaran Un1ty Di Media Sosial 

Instagram Dalam Membangun Brand Awareness Penelitian ini menggunakan metode 

penelitian kualitatif deskriptif. Teknik pengumpulan data melakukan 3 wawancara yang 

pertama melalui manager un1ty, kedua fansbase atau followers dan terakhir non fanbase. Hasil 

penelitian pada penelian ini komunikasi pemasaran un1ty di media sosial Instagram dalam membangun 

brand awareness ini belum berhasil dikarenakan masih banyak yang belum mengetahui merek pada 

brand/merek un1ty ini dalam pemasaran meski sudah melakukan kegiatan-kegiatan diluar maupun 

dalam media sosial  dengan melakukan berbagi informasi melalui foto,video di media sosial instagram 

dan daya beli masih rendah. 

 

Kata Kunci: Brand Awareness, komunikasi Pemasaran, Media Sosial, un1ty 
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ABSTRACT 

Tasya Hapsari.201710415121. Un1ty Marketing Communication on Instagram Social 

Media in Building Brand Awareness 

The purpose of this study was to find out Un1ty Marketing Communication on Instagram Social 

Media in Building Brand Awareness This study used a descriptive qualitative research method. 

The data collection technique conducted 3 interviews, the first through the Un1ty manager, the 

second for the fansbase or followers and finally not the fanbase. The results of research on this 

research are marketing communications un1ty on social media Instagram in building brand awareness 

has not been successful because there are still many who do not know the brand on this brand/brand 

un1ty in marketing even though they have carried out activities outside and in social media by sharing 

information through photos, videos on Instagram social media and purchasing power is still low. 

 

Keywords: Brand Awareness, Marketing Communications, Social Media, un1ty 
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