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ABSTRAK 
 

Saphira Dea Carolina, 201910415379. Analisis Media Sosial Instagram Dobro 

Coffee Dengan 7C Framework 

Penelitian ini bertujuan untuk menganalisis media sosial Dobro Coffee melalui platform 

instagram dengan konsep 7C Framework. Dobro Coffee adalah sebuah kedai kopi yang aktif 

memanfaatkan media sosial untuk berkomunikasi dengan pelanggan potensialnya dan 

memperluas jangkauan bisnisnya. Konsep 7C Framework akan digunakan sebagai kerangka 

kerja untuk memahami dan mengevaluasi tujuan, konten, interaksi, dan strategi komunikasi 

yang dijalankan Dobro Coffee diplatform instagramnya. Penelitian ini akan menggunakan 

pendekatan kualitatif dengan metode analisis konten. Data akan dikumpulkan dari postingan, 

caption, dan interaksi dengan pengguna pada akun instagram Dobro Coffee dalam kurun 

waktu tertentu. Selain itu, wawancara dengan tim pemasaran Dobro Coffee akan dilakukan 

untuk memahami tujuan dan strategi di balik kampanye media sosial mereka. Selain itu, akan 

diteliti juga sejauh mana brand identity dan positioning Dobro Coffee tercermin dalam 

postingan mereka. Hasil penelitian ini diharapkan dapat memberikan wawasan bagi Dobro 

Coffee untuk meningkatkan strategi dan interaksi mereka di platform instagram. Selain itu, 

penelitian ini juga dapat menjadi referensi bagi bisnis lain yang ingin mengoptimalkan 

kehadiran mereka di media sosial dengan menggunakan kerangka kerja 7C Framework. 

Penelitian ini memiliki implikasi penting dalam memahami penggunaan media sosial 

sebagai alat pemasaran yang efektif dalam industri kopi dan sejenisnya. 

Kata kunci : Analisis, Media sosial, Instagram, 7C Framework 
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ABSTRACT 

Saphira Dea Carolina, 201910415379. Dobro Coffee Instagram Social Media Analysis 

With 7C Framework 

This study aims to analyze Dobro Coffee's social media through the Instagram platform with 

the 7C Framework concept. Dobro Coffee is a coffee shop that actively utilizes social media 

to communicate with its potential customers and expand its business reach. The 7C 

Framework concept will be used as a framework for understanding and evaluating the goals, 

content, interactions, and communication strategies implemented by Dobro Coffee on its 

Instagram platform. This research will use a qualitative approach with content analysis 

methods. Data will be collected from posts, captions, and interactions with users on the 

Dobro Coffee Instagram account within a certain time. In addition, interviews with Dobro 

Coffee's marketing team will be conducted to understand the purpose and strategy behind 

their social media campaign. In addition, it will also be examined to what extent Dobro 

Coffee's brand identity and positioning are reflected in their posts. The results of this study 

are expected to provide insight for Dobro Coffee to improve their strategies and interactions 

on the Instagram platform. In addition, this research can also be a reference for other 

businesses that want to optimize their presence on social media by using the 7C framework. 

This research has important implications for understanding the use of social media as an 

effective marketing tool within the coffee and related industries. 

Keywords: Analysis, Social Media, Instagram, 7C Framework 

 

 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



  

 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



 

 

DAFTAR ISI 

HALAMAN JUDUL… ......................................................................................... 1 

ABSTRAK ..............................................................................................................3 

ABSTRACT ............................................................................................................ 4 

KATA PENGANTAR ............................................................................................5 

DAFTAR ISI ...........................................................................................................7 

BAB I PENDAHULUAN .......................................................................................9 

1.1 Latar Belakang ................................................................................................9 

1.2 Fokus Penelitian ............................................................................................11 

1.3 Pertanyaan Penelitian ....................................................................................12 

1.4 Tujuan Penelitian ..........................................................................................12 

1.5 Kegunaan Penelitian .....................................................................................12 

1.5.1 Kegunaan Teoritis ..................................................................................12 

1.5.2 Kegunaan Praktis ....................................................................................12 

BAB II TINJAUAN PUSTAKA ..........................................................................13 

2.1 Review Penelitian Sejenis .............................................................................13 

2.2 Kerangka Konsep ..........................................................................................20 

2.2.1 7C Framework ........................................................................................20 

2.2.2 Media Sosial ...........................................................................................23 

2.2.3 Instagram ................................................................................................25 

2.3 Kerangka Pemikiran .....................................................................................26 

BAB III METODOLOGI PENELITIAN ..........................................................28 

3.1 Jenis Penelitian .............................................................................................28 

3.2 Metode Penelitian .........................................................................................28 

3.3 Informan Penelitian ......................................................................................29 

3.4 Teknik Pengumpulan Data ............................................................................30 

3.4.1 Data Primer ..........................................................................................30 

3.5 Teknik Analisis Data ....................................................................................31 

3.6 Uji Keabsahan Data ......................................................................................33 

3.7 Waktu dan Tempat Pelaksanaan Penelitian ..................................................34 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ....................................35 

4.1 Gambaran Umun Objek Penelitian ...............................................................35 

4.2 Hasil Penelitian .............................................................................................37 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



BAB V KESIMPULAN DAN SARAN ...............................................................50 

5.1 Kesimpulan ...................................................................................................50 

5.2 Saran .............................................................................................................50 

DAFTAR PUSTAKA ...........................................................................................52 

BUKU ...........................................................................................................52 

SKRIPSI .......................................................................................................52 

SUMBER LAIN ...........................................................................................53

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



DAFTAR GAMBAR 

Gambar 1.1 Instagram Dobro Coffee……………………………………………………2 

Gambar 4.1 Tampilan Instagram @dobro.coffee……………………………………...31 

Gambar 4.2 Logo Dobro Coffee……………………………………………………….32 

Gambar 4.3 Konten pada instagram Dobro Coffee……………………………………..35 

Gambar 4.4 Penggunaan Caption sebagai komunikasi………………………………...38 

Gambar 4.5 Perdagangan pada Grabfood & Gofood…………………………………..42 

Gambar 4.6 Konteks larangan…………………………………………………………43 

Gambar 4.7 Linktree Dobro Coffee……………………………………………………46 

Gambar 4.8 Postingan berkolaborasi dengan Komunitas Instameet…………………..47 

 

 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



DAFTAR BAGAN 

Bagan 2.1 Kerangka Pemikiran………………………………………………………………20 

 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023



DAFTAR TABEL 

Tabel 2.1 Review Penelitian Sejenis…………………………………………………………6 

Tabel 3.1 Informan Penelitian………………………………………………………………..24 

Tabel 3.2 Waktu penelitian…………………………………………………………………..29 

Tabel 4.1 Informan Penelitian………………………………………………………………..32 

Tabel 4.2 Time plan………………………………………………………………………….49 

 

Analisis media.., Saphira Dea Carolina, Fakultas Ilmu Komunikasi 2023




