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ABSTRAK 

 

Rinanda Alvira Devi, 201610415023. Analisis Peran Public Relation dalam 

mengelola Brand Association Nature Republic. 

 Penelitian ini mengenai adanya Analisa mengenai public relation dalam 

mengelola brand association nature republic Summarecon Mall Bekasi. 

Penelitian ini bertujuan dalam menganalisis peran public relation menurut Dozier 

and Broom, yakni peran public relation  sebagai penasihat ahli, fasilitator 

komunikasi, fasilitator pemecah masalah dan teknisi komunikasi dalam 

menjalankan perannya sebagai praktisi public relation. Hal ini terjadi, karena 

banyak bermunculan produk perawatan kulit yang memiliki konsep yang sama 

dalam membangun dan mengelola brand association. Metode yang digunakan 

adalah deskriptif kualitatif, dengan teknik pengumpulan data wawancara, 

observasi, dan dokumentasi. Penelitian ini menggunakan teori fungsional Emille 

Durkheim dalam mengatasi masalah yang muncul, perusahaan membutuhkan 

public relation yang dapat menjalin komunikasi antara perusahaan dan konsumen. 

Berdasarkan hasil penelitian dan analisis data yang dilakukan, diperoleh 

kesimpulan bahwa peran public relation telah menjalankan perannya terutama 

sebagai praktisi public relation fasilitator komunikasi melalui inovasi yaitu 

website resmi dari naturerepublic.id dalam mengelola brand association nature 

republic. Peran public relation dalam komunikasi dan konsultasi berfungsi 

menjaga agar saluran komunikasi tetap terbuka, sehingga informasi perusahaan 

dan keinginan konsumen terpenuhi. 

Kata kunci : Public relation, Teori Fungsional, Penasehat ahli, Fasilitator 

Komunikasi, Fasilitator Pemecah Masalah, Teknisi Komunikasi. 
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ABSTRACT 

 

Rinanda Alvira Devi, 201610415023. Analysis of the Role of Public Relations in 

managing the Nature Republic Brand Association. 

This research is about the analysis of public relations in managing brand 

association nature republic Summarecon Mall Bekasi. This study aims to analyze 

the role of public relations according to Dozier and Broom, namely the role of 

public relations as an expert adviser, communication facilitator, problem solver 

and communications technician in carrying out their roles as public relations 

practitioners. This happens, because many skin care products have emerged that 

have the same concept in building and managing brand associations. The method 

used is descriptive qualitative, with data collection techniques of interviews, 

observation, and documentation. This study uses Emille Durkheim's functional 

theory in overcoming the problems that arise, companies need public relations that 

can establish communication between companies and consumers. Based on the 

results of the research and data analysis conducted, it was concluded that the role 

of public relations has carried out its role primarily as a public relations 

practitioner as a communication facilitator through innovation, namely the official 

website of naturerepublic.id in managing the nature republic brand association. 

The role of public relations in communication and consulting functions to keep 

communication channels open, so that company information and consumer desires 

are fulfilled. 

Keywords: Public relations, Functional Theory, Expert advisor, Communication 

Facilitator, Problem Solving Facilitator, Communication Technician. 
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