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ABSTRACT

In this study, customer relationship management will be used as a mediating variable to examine the e�ects of

digital marketing and trust on online purchase choices made by e-commerce customers in Bandung City. The

participants or demographic in this study are online shoppers in Bandung City. For a structural equation model

(SEM) that uses a formula of 9 times the number of indicator variables, which in this case is 138 samples, the

requirement for selecting the number of samples is that it must be minimal. 1) Studies show that Bandung City's

online purchasing behaviour, customer relationship management, digital marketing, and consumer trust are all

satisfactory. 2) Customer relationship management in Bandung City is impacted by digital marketing for e-

commerce. Trust is a factor in customer relationship management for e-commerce customers in Bandung City. 4)

Online purchases made by Bandung City e-commerce customers are in�uenced by digital marketing.
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