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ABSTRAK 

 

Brigita Maharani. 202010315017. Pengaruh Sales Growth, Profitabilitas 

dan Kebijakan Dividen Terhadap Nilai Perusahaan Pada Perusahaan Consumer 

Non-Cyclicals. 

Tujuan penelitian ini adalah untuk menguji dan menganalisis pengaruh sales 

growth, profitabilitas dan kebijakan dividen terhadap nilai perusahaan. Metode 

penelitian ini menggunakan metode penelitian kuantitatif, dengan jenis dan sumber 

data yaitu data sekunder yang berupa laporan keuangan tahunan (financial 

statement) perusahaan. Populasi dan sampel penelitian ini adalah perusahaan sektor 

consumer non cyclicals yang terdaftar di Bursa Efek Indonesia tahun 2018-2022. 

Teknik pengambilan sampel dilakukan menggunakan teknik purposive sampling 

sehingga didapatkan sebanyak 330 sampel data penelitian. Metode analisis yang 

digunakan adalah uji statistic deskriptif, uji asumsi klasik, uji regresi linear 

berganda serta uji hipotesis. Hasil penelitian menunjukkan bahwa sales growth 

berpengaruh positif terhadap nilai perusahaan, profitabilitas berpengaruh positif 

terhadap nilai perusahaan dan kebijakan dividen berpengaruh negatif terhadap nilai 

perusahaan. 

Kata Kunci : Nilai Perusahaan, Sales Growth, Profitabilitas, Kebijakan Dividen. 
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ABSTRACT 

 

Brigita Maharani. 202010315017. The Effect of Sales Growth, Profitability 

and Dividend Policy on Company Value In Consumer Non-Cyclicals Companies. 

The purpose of this study is to test and analyze the effect of sales growth, 

profitability and dividend policy on company value. This research method uses 

quantitative research methods, with the type and source of data, namely secondary 

data in the form of the company’s annual financial statement. The population and 

sample for this study are consumer non-cyclicals sector companies listed on the 

Indonesia Stock Exchange in 2018-2022. The sampling technique used was 

purposive sampling technique and obtained 330 research data samples. The 

analytical method used is descriptive statistical test, classical assumption test, 

regression test with multiple linear regression as well as hypothesis testing. The 

result of this study show that sales growth has a positive effect on company value, 

profitability has a positive effect on company value and dividend policy has a 

negative effect on company value.  

Keywords : Company Value, Sales Growth, Profitability, Dividend Policy 
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