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ABSTRAK 

Novita Nurahlina. 201710415080.“Strategi Komunikasi Pemasaran Toska 

Fashion Dalam Meningkatkan Customer Engagement Melalui Media Sosial 

Instagram”. 

Persaingan bisnis di jaman sekarang ini semakin berat, penyebab awalnya karena 

setiap tahun perusahaan mengadakan strategi-strategi komunikasinya dan 

keunggulan produk yang dimiliki. Toska Fashion salah satu brand pakaian lokal 

yang masih berkembang memiliki kendala dalam pemasaran secara daring. Hal 

ini tentu menjadi kendala yang harus di pecahkan untuk mengetahui bagaimana 

Strategi Komunikasi Pemsaran berkerja khususnya pada media sosial Instagram. 

Hasil metode tersebut diharapkan dapat membangun Customer Engagement pada 

produk Toska Fashion. 

Proses membangun Customer Engagement Toksa Fashion dilakukan dengan 

beberapa poin, yaitu Pemanfaatan Instagram Ads, Pengaplikasian Fitur Instagram 

Shopping, Pengadaan Campaign berhadiah,  Pemantauan After sales, Interkasi 

dengan fitur-fitur Instastory. Dengan poin-poin tersebut diharapkan dapat 

membantu peningkatan Customer Engagement Toska Fashion yang berpengaruh 

terhadap peningkatan Jumlah transaksi penjualan. 

 

Kata Kunci : Strategi Komunikasi, Customer Engagement, Digital Marketing, 

Social Media Marketing. 
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ABSTRACT 

Novita Nurahlina. 201710415080. "Toska Fashion's Marketing Communication 

Strategy in Increasing Customer Engagement Through Instagram Social Media". 

Today's business competition is getting tougher, the initial reason is because 

every year the company implements its communication strategies and product 

advantages. Toska Fashion, a local clothing brand that is still developing, has 

challenges in bold marketing. This is certainly an obstacle that must be revealed 

to find out how the Marketing Communication Strategy works, especially on 

Instagram social media. The results of this method are expected to build 

Customer Engagement on Toska Fashion products. 

The process of building Toksa Fashion's Customer Engagement is carried out 

with several points, namely Utilization of Instagram Ads, Application of 

Instagram Shopping Features, Procurement of Prize Campaigns, After Sales 

Monitoring, Interaction with Instastory features. With these points, it is hoped that 

it can help increase Toska Fashion's Customer Engagement which has an effect 

on increasing the number of sales transactions. 

 

Keywords: Communication Strategy, Customer Engagement, Digital Marketing, 

Social Media Marketing. 
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