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ABSTRAK 

Chaidisya Putri Ardiansyah, Komunikasi Pemasaran Melalui Media 

Sosial Instagram Dalam Membangun Brand Awareness (Studi Deskriptif di PT 

Kembang Wisata Persada) 

Penelitian ini bertujuan untuk mengetahui komunikasi pemasaran melalui 

media sosial Instagram untuk membangun brand awareness pada PT Kembang 

Wisata Persada. Dengan hasil dari wawancara Key Informan dan informan pada 

komunikasi pemasaran yang di terapkan, dimana calon konsumen memilki rasa 

antusiasme dan perhatian terhadap postingan @kembangwisataofficial dan jasa-

jasa yang ditawarkan oleh perusahaan PT Kembang Wisata Persada, dikemas 

dengan menarik sehingga calon konsumen mempunyai perhatian lebih pada paket 

wisata, pelayanan yang cepat serta promo-promo menarik yang ditawarkan. 

Hasil penelitian ini menunjukan bahwa komunikasi pemasaran PT 

Kembang Wisata Persada melalui Instagram menggunakan bauran marketing mix 

tersebut berhasil dalam membangun brand awareness. Bisa dilihat segi products, 

Price, Promotions, People, Process, Services dari segi layanan dan fasilitas yang 

telah disediakan  sehingga pengalaman yang diterapkan akan mampu 

menyangingi kompetitor lainnya. 

Kata Kunci : Komunikasi Pemasaran, Media Sosial, Instagram, Brand 

Awareness, PT Kembang Wisata Persada. 
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ABSTRACT 

Chaidisya Putri Ardiansyah, Marketing Communication Through Instagram 

Social Media in Building Brand Awareness (Descriptive Study at PT Kembang 

Wisata Persada) 

This study aims to determine marketing communication through Instagram social 

media to build brand awareness at PT Kembang Wisata Persada. With the results 

of interviews with Key Informants and informants on marketing communications 

carried out, where prospective consumers have a sense of enthusiasm and 

concern for @kembangwisataofficial posts and the services offered by the 

company PT Kembang Wisata Persada, packaged attractively so that potential 

consumers have more attention on the package. tours, fast service and attractive 

promos offered. 

The results of this study indicate that PT Kembang Wisata Persada's marketing 

communications through Instagram using the marketing mix were successful in 

building brand awareness. It can be seen in terms of products, prices, promotions, 

people, processes, services in terms of services and facilities that have been 

provided so that the experience applied will be able to compete with other 

competitors. 

Keywords: Marketing Communication, Social Media, Instagram, Brand 

Awareness, PT Kembang Wisata Persada 

 

 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



ix 

DAFTAR ISI 

         Halaman 

HALAMAN JUDUL  .....................................................................................  i 

LEMBAR PERSETUJUAN PEMBIMBING   ............................................  ii 

LEMBAR PENGESAHAN  ..........................................................................  iii 

LEMBAR PERYATAAN  .............................................................................  iv 

ABSTRAK  .....................................................................................................  v 

ABSTRACT  ....................................................................................................  vi 

KATA PENGANTAR   ..................................................................................  vii 

DAFTAR ISI   .................................................................................................  ix 

DAFTAR TABEL   ........................................................................................  xii 

DAFTAR GAMBAR   ....................................................................................  xiii 

DAFTAR BAGAN  .........................................................................................  xiv 

DAFTAR LAMPIRAN . ................................................................................  xv 

BAB I PENDAHULUAN . .............................................................................        1  

1.1 Latar Belakang  ......................................................................................  1 

1.2 Rumusan Masalah  ................................................................................  8 

1.3 Fokus Penelitian     ................................................................................  8 

1.4 Tujuan Penelitian   .................................................................................  8 

1.5 Kegunaan Penelitian . ............................................................................    8 

1.5.1  Manfaat Teoritis. ..............................................................................  8 

1.5.2  Manfaat Praktis. ...............................................................................  9 

BAB II TINJAUAN PUSTAKA. ...................................................................   10 

2.1 Penelitian terdahulu . .............................................................................  10 

2.2 Komunikasi. ...........................................................................................  13 

    2.2.1  Pengertian Komunikasi . ..............................................................  13 

    2.2.2  Komunikasi Massa  . ....................................................................  14 

2.3 Pemasaran . ............................................................................................  15 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



x 
 

    2.3.1  Pengertian Pemasaran. .................................................................  15 

    2.3.2  Manajemen Pemasaran.................................................................  16 

    2.3.3  Bauran Pemasaran. .......................................................................  17 

    2.3.4  Tujuan dan Fungsi Pemasaran. ....................................................  18 

2.4 Komunikasi Pemasaran   .......................................................................  19 

2.5 Media Sosial   ........................................................................................  19 

    2.5.1  Pengertian E-Marketing. ..............................................................  19 

    2.5.2  Pengertian Media Sosial. ..............................................................  20 

    2.5.3  Pengertian Instagram. ...................................................................  21 

    2.5.4  Rancangan Pemasaran Pada Instagram. .......................................  21 

2.6 Brand Awareness ...................................................................................  23 

2.6.1  Pengertian Merek .........................................................................  23 

2.6.2  Pengertian Brand Awareness .......................................................  24 

2.6.3  Ekuitas Brand ..............................................................................  25 

2.7 Kerangka Pemikiran   ............................................................................  26 

BAB III METODOLOGI PENELITIAN. ...................................................  27   

3.1 Paradigma Penelitian  ............................................................................  27 

3.2 Metode penelitian  .................................................................................  27 

3.3 Informan Dan Informan Kunci Informan ..............................................  28 

 3.4     Teknik Pengumpulan Data ....................................................................  29 

           3.4.1  Teknik Wawancara......................................................................  29 

           3.4.2  Teknik Observasi ........................................................................  31 

           3.4.3  Teknik Dokumentasi ...................................................................  32 

 3.5     Teknik Analisis Data. ............................................................................  32 

 3.6     Teknik Keabsahan Data ........................................................................  33 

 3.7     Teknik Purposive Sampling. .................................................................  34 

 3.8      Lokasi Penelitian . ................................................................................  34 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN. .............................  35 

4.1      Gambaran Umum Perusahann...............................................................  35 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



xi 

            4.1.1  Profil Perusahaan .......................................................................  35 

            4.1.2  Kegiatan Usaha di Biro Perjalanan Wisata PT Kembang 

                      Wisata .........................................................................................  38 

            4.1.3  Anggota Organisasi Kepariwisataan ..........................................  40 

            4.1.4  Struktur Organisasi dan Uraian Tugas .......................................  40 

            4.1.5  Visi dan Misi PT Kembang Wisata Persada ..............................  46 

            4.1.6  Logo Perusahaan ........................................................................  47 

4.2      Deskripsi Informan dan Kunci  Informan Penelitian. ...........................  47 

            4.2.1  Kunci Informan ..........................................................................  47 

            4.2.2  Informan .....................................................................................  48 

4.3      Deskripsi Hasil Penelitian. ....................................................................  48 

           4.3.1  Aktifitas Event PT Kembang Wisata ..........................................  49  

           4.3.2  Aktifitas Promosi Melalui Instagram ..........................................  51 

           4.3.3  Pengembangan Isi Konten Sosial Media ....................................  53 

           4.3.4  Pembentukan Brand  Awareness Melalui Promosi .....................  55  

4.4      Pembahasan. ..........................................................................................  57 

           4.4.1 Aktivitas Pemasaran PT Kembang Wisata Persada .....................  57  

           4.4.2  Komuniksi Pemasaran Melalui Media Sosial Dalam Membangun  

                     Brand Awareness ........................................................................  61  

BAB V PENUTUP. .........................................................................................  64 

5.1      Kesimpulan. ..........................................................................................  64 

5.2      Saran. .....................................................................................................  65 

DAFTAR PUSTAKA 

LAMPIRAN  

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



ix 
 

DAFTAR GAMBAR  

Halaman  

Gambar 1.1 Data Pengguna Platform Sosial Media.........................................  5 

Gambar 1.2 Profil Instagram Kembang Wisata ...............................................  6 

Gambar 4.1 Kantor PT Kembang Wisata Tour & Travel ................................  36 

Gambar 4.2 Pimpinan dan Staff Kembang Wisata ..........................................  37 

Gambar 4.3 Counter Staff Kembang Wisata....................................................  39 

Gambar 4.4 Logo PT Kembang Wisata Persada ..............................................  47 

Gambar 4.5 Kegiatan Pameran PT Kembang Wisata di Smesco dan Gedung  

                    Wibawa mukti ..............................................................................  50 

Gambar 4.6 Feed Postingan Instagram @kembangwisataofficial ...................  53 

Gambar 4.7 Chat Calon Konsumen .................................................................  54 

Gambar 4.8 Review Dari para Konsumen .......................................................  59 

 

 

 

 

 

 

    

 

 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



xii 
 

DAFTAR LAMPIRAN  

 

Lampiran 1 Daftar Riwayat Hidup Penulis 

Lampiran 2 Hasil Dokumentasi 

Lampiran 3 Surat Pengantar  

Lampiran 4 Transkip Wawancara dan Reduksi 

Lampiran 5 Kartu Bimbingan 

Lampiran 6 Form Perbaikan 

 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



viii 
 

DAFTAR TABEL  

Halaman  

Tabel 2.1  Penelitian Terdahulu . .....................................................................  10 

Tabel 4.1  Profil Kunci Informan. ....................................................................  47 

Tabel 4.2  Profil Informan. ...............................................................................  48 

 

 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022



xi 
 

DAFTAR BAGAN  

Halaman  

Bagan 2.1 Kerangka berfikir ............................................................................  26 

Bagan 4.1 Struktur Organisasi Perusahaan ......................................................  41 

 

 

 

 

    

 

 

Komunikasi Pemasaran.., Chaidisya Putri Ardiansyah, Fakultas Komunikasi, 2022


	01-201510415186-COVER
	02-201510415186-Lembar Persetujuan 
	03-201510415186-Lembar Pengesahan 
	04-201510415186-Lembar Pernyataan 
	05-201510415186-Abstrak
	06-201510415186-Abstract
	07-201510415286-Kata Pengantar 
	08-201510415186-Daftar isi
	09-201510415186-Daftar gambar
	10-201510415186-Daftar Lampiran
	11-201510415186-Daftar tabel
	12-201510415186-Daftar Bagan



