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ABSTRAK

Sari Youliati Wahyu Subagyo, 201810415100. Strategi Marketing Public
Relations Twin Tulipware dalam Mempertahankan Loyalitas Pelanggan (Studi
Deskriptif Kualitatif Pada Twin Tulipware Bekasi Periode Februari 2021 — Maret
2022).

Penelitian ini bertujuan untuk mengetahui strategi marketing public relations
yang digunakan oleh Twin Tulipware di Bekasi dalam mempertahankan loyalitas
pelanggannya selama satu tahun terakhir. Serta mengetahui analisis situasi dari
strategi marketing public relations yang telah dilakukan oleh Twin Tulipware di
Bekasi. Metode yang digunakan adalah kualitatif deskriptif, dengan teknik
pengumpulan data wawancara, observasi, dan dokumentasi. Penelitian ini
menggunakan Teori Three Ways Strategy olenh Thomas L. Harris yang terdiri dari
Pull Strategy, Push Strategy, Pass Stratgy, dan didukung oleh beberapa kegiatan
marketing public relations yang dijelaskan oleh Kotler dan Keller. Hasil dari
penelitian ini menunjukkan bahwa, strategi marketing public relations yang
dilakukan Twin Tulipware di Bekasi dalam mempertahankan loyalitas pelanggan
sudah cukup efektif dengan melakukan Pull Strategy, seperti mempersiapkan
identity media perusahaan dan publikasi melalui pendekatan secara langsung ke
masyarakat dan memanfaatkan beberapa platform media online. Push Strategy,
dengan mengadakan beragam event seperti bazar, pameran, demo masak, demo
produk, gathering dan promosi penjualan yang dapat mendorong loyalitas
pelanggan. Pass Strategy, Twin Tulipware memiliki program kontribusi sosial,
bernama Tulip Peduli yang berfokus pada tiga aspek yaitu, pendidikan, kesehatan
dan lingkungan. Hal tersebut dilakukan, sebagai bentuk rasa kepedulian Twin
Tulipware kepada masyarakat dan membentuk opini masyarakat yang positif bagi

Twin Tulipware.

Kata Kunci: Marketing Public Relations, Three Ways Strategy, Loyalitas Pelanggan
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ABSTRACT

Sari Youliati Wahyu Subagyo, 201810415100. Marketing Public Relations
Strategy of Twin Tulipware in Maintaining Customer Loyalty (Qualitative
Descriptive Study on Twin Tulipware Bekasi Period February 2021 — March 2022).

This research aims to find out the marketing public relations strategy used by
Twin Tulipware in Bekasi in maintaining customer loyalty over the past year. As
well as knowing the situation analysis of the marketing public relations strategy
that has been carried out by Twin Tulipware in Bekasi. The method used is
descriptive qualitative, with interview, observation, and documentation data
collection techniques. This study uses the Three Ways Strategy Theory by Thomas
L. Harris which consists of Pull Strategy, Push Strategy, Pass Strategy, and is
supported by several marketing public relations activities described by Kotler and
Keller. The results of this study indicate that the marketing public relations strategy
carried out by Twin Tulipware in Bekasi in maintaining customer loyalty is quite
effective by carrying out a Pull Strategy, such as preparing corporate media
identity and publications through a direct approach to the community and utilizing
several online media platforms. Push Strategy, by holding various events such as
bazaars, exhibitions, cooking demonstrations, product demonstrations, gatherings
and sales promotions that can encourage customer loyalty. Pass Strategy, Twin
Tulipware has a social contribution program, called Tulip Peduli which focuses on
three aspects namely, education, health and the environment. This was done, as a
form of Twin Tulipware's concern for the community and to form positive public

opinion for Twin Tulipware.

Keywords: Marketing Public Relations, Three Ways Strategy, Customer Loyalty
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