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ABSTRAK

Venny Anggraini. 201810415221. Strategi Kreatif Produser dalam
Memproduksi Program Televisi (Studi Deskriptif pada Program Flashback di
Lembaga Penyiaran Publik Televisi Republik Indonesia (LPP TVRI) Nasional).

Penelitian ini tentang Strategi Kreatif Produser dalam Memproduksi
Program Flashback di LPP TVRI Nasional dan tujuan penelitian ini adalah untuk
mengetahui bagaimana Strategi Kreatif Produser dalam Memproduksi Program
Flashback di LPP TVRI Nasional. Metode yang digunakan dalam penelitian ini
adalah metode deskriptif kualitatif. Hasil penelitian yang diperoleh yaitu produser
program acara flashback telah melakukan jobdesknya sesuai dengan tahap produksi
dari pra produksi, produksi dan pasca produksi. Selain itu, produser program acara
flashback juga melakukan strategi-strategi kreatif didalam tiap tahap tersebut,
elemen strategi kreatif tersebut diantaranya target penonton, bahasa naskah, format
acara, punching line, gimmick and fanfare, clip hanger, time and bumper, penata
artistik, music and fashion, ritme dan birama acara, logo dan music track untuk 1D
tune, general rehearsel (GR), dan interactive program. Dari ke 13 elemen ini,
elemen strategi kreatif yang paling menonjol dan terlihat yaitu elemen strategi

kreatif Format acara.

Kata Kunci : Strategi Kreatif, Produser, Produksi Program Acara
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ABSTRACT

Venny Anggraini. 201810415221. Producer's Creative Strategy in
Producing Television Programs (Descriptive Study on Flashback Programs at the
National Television Public Broadcasting Institution of the Republic of Indonesia
(LPP TVRI).

This research is about Producer's Creative Strategy in Producing
Flashback Program at National LPP TVRI and the purpose of this research is to
find out how Producer's Creative Strategy in Producing Flashback Program at
National LPP TVRI. The method used in this study is a qualitative descriptive
method. The results obtained are that the producer of the flashback program has
carried out his jobdesk according to the production stages of pre-production,
production and post-production. In addition, the producers of the flashback
program also carry out creative strategies in each of these stages, the elements of
the creative strategy include the target audience, script language, event format,
punching line, gimmick and fanfare, clip hanger, time and bumper, artistic director,
music. and fashion, event rhythm and time, logos and music tracks for ID tunes,
general rehearsal (GR), and interactive programs. Of these 13 elements, the most
prominent and visible creative strategy element is the event format creative strategy

element.

Keywords: Creative Strategy, Producer, Event Program Production
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