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ABSTRAK

Nur Iksan 201810415152. Strategi Promosi Untuk Rebuilding Image Pizza
Hut Restoran Di Tengah Situasi Pandemi COVID-19

Penelitian ini dilatar belakangi oleh permasalahan yang penulis temukan di
Pizza Hut Restoran Golden City Bekasi yaitu peneliti menemukan bahwa peneliti
tertarik untuk meneliti mengenai strategi promosi untuk rebuilding image Pizza
Hut yaitu karna selama pandemi COVID-19 sektor perekonomian terutama sektor
food & beverage mengalami penurunan yang tinggi dan salah satunya adalah
Pizza Hut Restoran yang mampu bertahan disituasi sulit ini, dan tentunya cara
promosi merupakan penunjang dari membangun kembali citra yang telah
dibangun oleh Pizza Hut Restoran.

Dalam penelitian ini peneliti menggunakan pendekatan kualitatif deskriptif,
dengan metode pengumpulan data yaitu observasi dan wawancara. Penulis
wawancara dengan informan mengenai bagaimana cara strategi promosi untuk
rebuilding image Pizza Hut Restoran Di Tengah Situasi Pandemi COVID-19 di
Pizza Hut Golden City Bekasi. Data diolah dengan teknik kualitatif deskriptif
yaitu menggambarkan situasi sosial yang ditemui dilokasi penelitian.

Dari hasil penelitian yang telah dilakukan, dapat disimpulkan bahwa strategi
promosi untuk rebuilding image Pizza Hut Restoran Di Tengah Situasi Pandemi
COVID-19setelah menerapkan strategi bauran pemasaran 7P (Product, Price,
Place, Promotion, People, Process, dan Physical evidence) yang mempengaruhi
paling signifikan adalah personal selling dalam unsur promosi serta product.
Karna selama pandemi COVID-19 masyarakat jarang keluar rumah dan pesan
melalui delivery lewat aplikasi Pizza Hut Indonesia dan melalui personal selling
masyarakat tidak perlu dateng ke outlet dan menunggu lama pizza, cukup
dipinggir jalan saja customer sudah mendapatkan pizza. Dan untuk produk, Pizza
Hut Restoran selalu berinovasi memunculkan produk baru sehingga masyarakat
tertarik untuk membeli produk tersebut yang nantinya akan berdampak terhadap
image baik bagi perusahaan.

Kata Kunci : Strategi Promosi, Rebuilding Image
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ABSTRACT

Nur Iksan 201810415152. Strategi Promosi Untuk Rebuilding Image Pizza
Hut Restoran Di Tengah Situasi Pandemi Covid-19

This research is motivated by the problems that the authors found in Pizza Hut
Restaurant Golden City Bekasi, the researcher found thatresearchers are
interested in researching about Promotion strategy for rebuilding image Pizza
Hut that is because during the COVID-19 pandemic the economic sector,
especially thefood & beverage experienced a high decline and one of them is
Pizza Hut Restaurant which is able to survive this difficult situation, and of course
the promotion method is a support for rebuilding the image that has been built by
Pizza Hut Restaurant.

In this study, the researcher used the approach to qualitative descriptive, with
data collection methods namely observation and interviews. The author interviews
with informants about how topromotion strategy forrebuilding image Pizza Hut
Restaurant Amid the COVID-19 Pandemic Situationat Pizza Hut Golden City
Bekasi. The data were processed using descriptive qualitative techniques, namely
describing the social situations encountered at the research location.

From the results of the research that has been done, it can be concluded that
promotion strategy for rebuilding image Pizza Hut Restaurant Amid the
COVID-19 Pandemic Situation after implementing the 7P's marketing mix
strategy(Product, Price, Place, Promotion, People, Process, dan Physical
evidence)the most significant influence ispersonal selling in the promotion and
product elements. Because during the COVID-19 pandemic, people rarely leave
their homes and order via delivery via the Pizza Hut Indonesia application and
through personal selling people don't need to come to the outlet and wait a long
time for pizza, just by the side of the road customer got the pizza. And for products,
Pizza Hut Restaurants are always innovating to bring out new products so that
people are interested in buying these products which will have an impact on
costomer image good for the company.

Keywords: Promotion Strategy, Rebuilding Image
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