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ABSTRAK

Astria Fazrin 201710415076, Pengaruh Komunikasi Word Of Mouth
Terhadap Intensitas Pengunjung Coffee Shop Tekuno dikalangan Dewasa
Awal. Penelitian ini dilakukan untuk mengetahui seberapa besar pengaruh
dari komunikasi Word of Mouth Terhadap intensitas pengunjung Coffee Shop
Tekuno Bekasi dikalangan Dewasa Awal. Penelitian ini menggunakan teori
Reference Group (Kelompok acuan). Penelitian ini menggunakan metode
kuantitatif dengan penelitian secara survei . Teknik sampel yang digunakan
pada penelitian ini adalah sampling purposive dengan jumlah responden
sebanyak 100 responden. Data yang di gunakan adalah data primer berupa
kuisioner dan data sekunder. Hasil dari penelitian ini menunjukkan adanya
pengaruh yang signifikan antara Word of Mouth (X) dan Intensitas (Y).
Terdapat juga nilai thiung 11,066 > twper 1,984, maka peneliti dapat
menyimpulkan bahwa Ha di terima atau bisa di artikan bahwa variabel Word
of Mouth (X) berpengaruh terhadap variabel Intensitas (Y). Koefisien
determinasi (R2) sebesar 0,555 atau dengan presentase 55,5% menandakan
bahwa hubungan antara variabel X dengan Y termasuk dalam kategori
“Cukup Kuat” karena variabel X (Word of Mouth) dengan variabel Y
(Intensitas) termasuk pada nilai interval 0,40 — 0,599.

Kata Kunci : Coffee Shop, Intensitas, Word of Mouth.

Pengaruh Komunikasi.., Astria Fazrin, Fakultas Komunikasi, 2022



ABSTRACT

Astria Fazrin 201710415076, The Effect of Word of Mouth
Communication on the Intensity of Tekuno Coffee Shop Visitors among Early
Adults. This study was conducted to determine how much influence Word of
Mouth communication has on the intensity of visitors to Coffee Shop Tekuno
Bekasi among Early Adults. This study uses the theory of the Reference Group
(reference group). This research uses quantitative methods with survey
research. The sampling technique used in this study was purposive sampling
with a total of 100 respondents. The data used are primary data in the form
of questionnaires and secondary data. The results of this study indicate a
significant effect between Word of Mouth (X) and Intensity (Y). There is also
a tcount value of 11.066 > ttable 1.984, so the researcher can conclude that
Ha is accepted or it can be interpreted that the Word of Mouth variable (X)
has an effect on the Intensity variable (Y). The coefficient of determination
(R2) of 0.555 or with a percentage of 55.5% indicates that the relationship
between the X and Y variables is included in the “Sufficiently Strong"
category because the X (Word of Mouth) variable with Y (Intensity) is
included in the 0.40 interval value. — 0.599.

Keywords: Coffee Shop, Intensity, Word of Mouth.
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