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ABSTRAK 
 

Khoirul Abi Gusmas. 201410415129, komunikasi Interpersonal antara 

Barberman dengan Customer di Juless Hairstylist Jatimulya untuk mencapai 

Goodwill and Satisfaction (studi deskriptif kualitatif Juless Hairstylist) 

Komunikasi Interpersonal Antara Barberman Dengan Customer Pria Di Juless 

Hairstylist Bekasi. Penelitian ini bertujuan untuk mengetahui bagaimana 

komunikasi yang terjalin antara kaspter dengan Customer pria dari pertama tiba di 

barbershop hingga selesai proses mencukur dan mengetahui hambatan-hambatan 

antara kaspter pria dengan Customer pria didalam proses mencukur. Penelitian ini 

adalah penelitian kualitatif dengan metode kualitatif deskriptif. Teknik 

pengumpulan data dalam penelitian ini adalah wawancara secara langsung 

dilakukan bersama 3 orang Barberman dan juga 3 orang Customer. Teknik 

analisis data yang dilakukan adalah reduksi data dan penarikan kesimpulan. 

Kesimpulan dari penelitian ini yaitu para Barberman di Juless Hairstylist Bekasi 

dalam memberikan pelayanan kepada Customer sangat ramah dari pertama datang 

langsung memberikan senyuman dan menyapanya. Selain handal dalam proses 

mencukur Barberman juga pandai dalam berkomunikasi kepada Customer 

sehingga pesan yang disampaikan dapat diterima dengan baik oleh Customer dan 

menciptakan hasil cukuran yang bagus sesuai apa yang di inginkan. Dengan 

begitu adanya kepuasan Customer kepada Barbershop dan merasa cocok dengan 

hasil yang didapat. 

 

Kata kunci: Komunikasi Interpersonal, Goodwill, Satisfaction 
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ABSTRACT 
 

Khoirul Abi Gusmas. 201410415129, Interpersonal communication between the 

Barberman and the Customer at Juless Hairstylist Jatimulya to achieve Goodwill and Satisfaction 

(a qualitative descriptive study of Juless Hairstylist) 

, Interpersonal communication between male captains and male Customers at Juless 

Hairstylist Bekasi 

This study aims to find out how the communication that exists between male staff and male 

Customers from the first arrival at the barbershop to the completion of the shaving process and to 

find out the obstacles between male staff and male Customers in the shaving process. This research 

is a qualitative research with descriptive qualitative method. The data collection technique in this 

study was direct interviews with 3 captains and 3 Customers. The data analysis technique used is 

data reduction and conclusion drawing. The conclusion of this research is that the staff at Juless 

Hairstylist Bekasi in providing service to Customers are very friendly from the first time they come, 

immediately give a smile and greet them. Apart from being reliable in the shaving process, he is 

also good at communicating to Customers so that the message conveyed can be well received by 

Customers and creates good shaving results as desired. That way there is Customer Satisfaction 

for the barbershop and feels comfortable with the results obtained. 

 

 

Keywords: Interpersonal Communication, Goodwill, Satisfaction, Customer 
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