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ABSTRAK

Shania Mawardini Priliswari 201810415320. Proses Pengiriman Pesan
Persuasif Dalam Kegiatan Promosi Grand Batang City Oleh Kementerian
Investasi Melalui Event Indonesia Investment Webinar Series 2021 Dalam

Menjaring Peluang Investasi Di Indonesia.

Penelitian ini dilakukan untuk mengetahui proses pengiriman pesan persuasif
dalam kegiatan promosi Grand Batang City oleh Kementerian Investasi melalui
event Indonesia Investment Webinar Series 2021. Metode yang digunakan dalam
penelitian ini adalah metode kualitatif dengan subjek penelitian yang terdiri dari
tim divisi promosi Kementerian Investasi, tim Grand Batang City dan tim teknis.
Pengumpulan data didapat melalui wawancara, observasi dan dokumentasi yang
dilakukan secara online dan offline. Hasil dari penelitian ini menunjukan bahwa
bagaimana proses pengiriman pesan persuasif yang dilakukan dalam event
Indonesia Investment Webinar Series 2021 dikatakan berhasil jika dilihat dari
bagaimana respon calon investor saat menerima pesan persuasif yang sudah
disampaikan. Pesan persuasif disampaikan dengan maksud untuk memengaruhi,
mengajak dan membujuk dari sisi rasional dan emosional calon investor dengan
bahasa baik verbal atau non verbal agar pesan persuasif dapat tersampaikan
dengan baik. Walaupun terdapat kendala karena waktu pelaksanaanya acara yang
mepet namun tim dapat berhasil menyelesaikan penyelenggaran event Indonesia
Investment Webinar Series 2021 dengan baik.

Kata kunci : Event, Webinar, Promosi, Komunikasi persuasif, Pesan Persuasif,
Proses pesan persuasif
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ABSTRACT

Shania Mawardini Priliswari 201810415320. The Process of Sending
Persuasive Messages in Grand Batang City Promotional Activities by the Ministry
of Investment Through the 2021 Indonesia Investment Webinar Series Event in
Seizing Investment Opportunities in Indonesia.

This study was conducted to determine the process of sending persuasive
messages in the promotion activities of Grand Batang City by the Ministry of
Investment through the Indonesia Investment Webinar Series 2021 event. The
method used in this study is a qualitative method with research subjects consisting
of the Ministry of Investment promotion division team, Grand Batang team City
and the technical team. Data collection was obtained through interviews,
observations and documentation conducted online and offline. The results of this
study show that how the process of sending persuasive messages carried out in
the Indonesia Investment Webinar Series 2021 event is said to be successful when
viewed from how potential investors respond when receiving persuasive messages
that have been delivered. Persuasive messages are conveyed with the intention of
influencing, inviting and persuading from the rational and emotional side of
potential investors with both verbal and non-verbal language so that persuasive
messages can be conveyed properly. Although there were obstacles due to the
tight timing of the event, the team was able to successfully complete the Indonesia

Investment Webinar Series 2021 event well.

Keywords: Event, Webinars, Promotions, Persuasive Communication, Persuasive

Messages, Persuasive Message Process
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